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In a year in which the uncertainties caused by the 
financial crisis were further aggravated by complicated 
weather conditions, it is a source of satisfaction to be able 
to speak of a reasonably positive ending. On the one hand, 
the total volume of sales remained at the same level as the 
previous year, thanks to increased exports which attained a 
historical record. On the other hand, the result of the vintage, 
—rated ‘Very Good’— was much better in terms of quantity 
and particularly in terms of quality than initially expected 
at the start of the grape harvest. This was due to some 
very timely rains coupled with the wisdom of both growers 
and winemakers when it came to scheduling the harvest. 
The commitment of our designation of origin to a policy of 
continuous quality improvement is one of the key factors 
that explain the reputation enjoyed by Rioja wine among 
consumers and the position attained in international markets, 
where it remains the benchmark for quality Spanish wines. 

Our response to the evolution of our markets has been to 
maintain a significant investment in promotion, a proactive 
attitude that is allowing us to ensure the continuity of one of 
the pillars of our Strategic Plan —to grow exports. Support 
for this policy by a large majority of the organisations in our 
sector is without doubt an exercise in responsibility. One 
result of these promotional efforts is that our designation of 
origin has received several awards of great importance in 
countries such as Great Britain and the United States, where 
it has been recognised as wine region of the year. These 
major awards confirm our commercial success and the good 
image of our wines in those countries. But I also place great 
value upon certain types of recognition received in our own 
land, as they are not easy to obtain, perhaps because we 
lack some of that French ‘chauvinism’ to feel proud of what 
we have, what we are and what we have achieved with our 
model of designation and the efforts and know-how of several 
generations. 

Although the historical record achieved in exports 
and aged wines with today’s difficult economic situation 
evinces the great strength of the ‘Rioja’ brand and the 

good preparation and flexibility of the Rioja wine sector 
in adapting to the demands of the market, our priority 
remains to strengthen the position of Rioja wine in segments 
with a greater added value. To achieve this, promotional 
investments and a balance between tradition and an ability 
to adapt to the market are decisive. A very significant fact 
is that, in 2012, the growth of our exports of Reserva and 
Gran Reserva wines to United States, has prompted several 
journalists from the most important publications in that country 
to value this demand by consumers as a triumph of elegant 
wines over the global trend to drink very intense wines. We 
therefore have a great opportunity in foreign markets where 
our wines are not only considered to be a good value but 
also high quality. We are recognised for our ability to capture 
consumer trends and adapt to them while retaining our signs 
of identity. 

Among the good news for viticulture, I should highlight 
the new positions in the European Union on liberalising 
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new plantings by 2015 under the current Wine CMO. If 
carried out, this liberalisation would pose a serious threat 
to European quality wine regions, so it could be postponed 
to the year 2030, keeping planting rights under the control 
of interprofessional organisations and administered by 
the Governments of each State. This is what the Rioja 
Wine industry and the major wine-producing countries 
in the European Union have been defending. Despite the 
uncertainties that still lurk on how the European Commission 
plans will be carried out, the fact is that there has been 
change in viewpoints from just a few months ago, when there 
was only talk of liberalisation.

Also, on the legislative front, 2012 can be considered 
another wasted year with respect to the legal status of the 
Control Board —an issue that has now been dragging for a 
decade. The announcement of a new Law on Designations 
of Origin could finally set a close date for the settlement of 
this old claim. I am confident that our lawmakers will show 
the necessary sensitivity so the Rioja wine sector can finally 
attain its goal of preserving the fundamental aspects of the 
current model of Rioja, which has amply demonstrated its 
effectiveness and suitability. This is something we consider 
essential for Rioja to be able to grow and for the region to 
have the legal security that will guarantee fair competition on 
the market.

The process for the renewal of the Interprofessional 
Organisation and of the Control Board Plenary is still pending 
at the time of the closing of this annual report because of 
disagreements between different organisations, particularly 
among producers. Much energy was spent on this issue 
in 2012 when we should have been primarily devoted to 
dealing with the problems associated to the economic crisis 
and the evolution of markets. I have stated this on several 
occasions in plenary meetings, urging industry associations 
to reach an agreement that would give stability to our internal 
situation, enabling us to properly face the challenges that 
come from the outside.

I have every confidence that this will ultimately be the 

case as, historically, our industry has always managed to 
overcome every issue and find the most suitable solution to 
the most difficult situations, such as we are undoubtedly going 
through right now. From the perspective of someone who has 
spent almost half a century working in the world of wine, I 
can only express my conviction that we have managed to 
establish our model of designation on a solid basis and that 
those responsible for managing this valuable heritage in the 
future will have the leadership capacity and vision for the 
future to maintain the greatness of Rioja and create wealth for 
our region.

As I said at the Control Board’s tribute to three 
prominent leaders of our Designation of Origin in the town 
of Aldeanueva de Ebro, the human factor has been the key 
behind the historical growth of Rioja wine and what has 
made the difference with respect to other wine regions. Our 
people have managed to create, innovate, and analyse the 
context to react in the most appropriate way at each stage 
they have lived through. And just as I did then, I encourage 
our region to follow their example and learn that it is possible 
to adapt and reinvent oneself without losing one’s identity, 
following our motto ‘innovate in tradition ‘, something that 
our designation needs right now, as it is not its future that is 
at stake, but its present, because never have there been such 
constantly changing times as now. 
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ORDER APA/795/2004 of 25 March 2004 of the 
Ministry of Agriculture amended articles 39, 40, 41 and 
42 of the Regulations of the D.O.Ca. Rioja in order to make 
it possible “to constitute the Control Board with the same 
level of representation and accountability as the Rioja Wine 
Interprofessional Organization, in accordance with the eighth 
additional provision of the Spanish Law of Vines and Wine, 
besides introducing the necessary changes in its functions and 
form of operation.”

The Control Board Plenary, management body of the 
Designation appointed by the Ministry of Agriculture, Food 
and the Environment and accountable to this ministry, consists 
of 32 members representing six winemaking and nine grape-
growing associations, i.e. all the associations in the Rioja 
wine industry. These 32 members also constitute the Board of 
Directors of the Rioja Wine Interprofessional Organization, 
whose president, is also president of the Control Board 
pursuant to current regulations. Also members of the Plenary, 
although without the right to vote, are the representatives of 
the Ministry of Agriculture, Food and the Environment and of 
the Public Administrations of the Autonomous Communities of 
The Rioja, Basque Country and Navarre.

Article 40 of the Regulations states that the Control Board 
is responsible, “in addition to the functions set forth in the 
provisions of a general nature which apply to it, and those 
attributed in this Regulation”, for the following: complying 
and enforcing the regulations, recommending any internal 
provisions that may be necessary to carry these out, and 
ordering the implementation of any agreements adopted; 
governing and managing the activities of the Control Board 
as well as organising its internal structure and services; 
administering the revenue and funds of the Control Board and 
arranging for payments; recruitment, renewal or dismissal 
of personnel; keeping the Public Administration informed as 

to any incidents taking place in production or on the market 
and, finally, sending interested Bodies the agreements passed 
by the Control Board for general compliance thereof.

With regard to the functions to be carried out by the 
President of the Control Board, “who will be the president of 
the board of directors of the Interprofessional Organization 
and who, in accordance with its Articles, may either be 
a member of the Board or someone from outside”, article 
41 confers upon this person the legal representation of 
the Control Board before any public or private entity, 
Administration, Body, legal or arbitration authority with the 
further mandate to chair sittings and moderate the progress 
of debates, regulating deliberations and votes; to ensure 
that laws are complied with; to endorse the Minutes and 
Certificates of the Board’s agreements and to exercise any 
other function specifically designated by the Laws, Regulations 
or the Plenary. 

Finally, it is worth pointing out, with regard to the 
operational structure established in article 42, that the Board 
will meet a minimum of once every two months as well as 
whenever deemed necessary by the President or requested 
by at least 15% of the total votes; that agreements will be 
adopted by a minimum of 75% of the votes either present 
and/or represented, with at least 50% of votes from each 
professional sector, the President not having a 
casting vote. 
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Representantes de las Comunidades Autónomas: 

GRUPO RIOJA (66 votes and 9 members) 

Víctor Pascual Artacho

Fernando Salamero Laorden

Jose Luis Benítez Robredo 

Rogelio Jiménez Palacios 

José Luis Fernández de Jubera 

Pedro Aibar Sánchez

Enrique Abiega Olabarrieta

Rafael Vivanco Sáenz 

Rubén Baz Rodríguez 

ABC (11 votes and 2 members) 

Iñigo Torres Andrés 

Enrique Ayala Herrán

ARBOR (10 votes and 2 members)

Jesús Martínez Bujanda Irribarria 

Jesús de Miguel Martínez

ABRA (6 votes and 1 memberl)

Inés Baigorri Uribe

BFR - PROVIR (votes and 1 memberl)

Juan Carlos Sancha González

ARAEX (3 votes and 1 member)

Javier Ruiz de Galarreta San Vicente

FECOAR (37 votes and 5 members)

José Luis Rubio Bretón

Fernando Ezquerro Cuevas 

José María Daroca Rubio 

José Mª Rojas Miguel

Vacante

UCAN (5 votes and 1 member)

Carlos Esparza Calvo

DOLARE (3 votes and 1 member)

Ramón Emilio Muro Aguirrebeña

ASAJA (25 votes and 3 members)

Alejandro Las Heras Quintín

José Antonio Rubio Gutiérrez 

Luis Alberto Lecea Blanco

UAGA (12 votes and 2 member)

Jesús Bauza Nuin 

Enrique Pérez Mazo

UAGR (8 votes and 1 member)

José Luis Pisón Martínez

UPA (5 votes and 1 members)

Eusebio Fernández García 

UAGN (4 votes and 1 member)

Pedro Luis Cadarso Ciordia

EHNE (1 vote and 1 member)

Alberto Sáenz Sáinz

Faustino Manso Martínez C.A. La Rioja: Igor Fonseca Santaolalla
C.F. Navarra: Julián Suberviola Ripa
C.A. País Vasco: Bittor Oroz Izaguirre

Representative of the MAGRAMA: 

MEMBERS OF THE CONTROL BOARD AND REPRESENTATION (MARCH 2012)

COMMERCIAL SECTOR (100 votes and 16 members ) PRODUCING SECTOR (100 votes and 16 members )

 Representatives of the Autonomous Communities: 

The Spanish Minister of Agriculture, Miguel Arias Cañete, visits the Control Board on 5 March 2013 accompanied by the authorities of the three 
autonomous communities in which the wine region is located. 
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THE CONTROL BOARD 
PLENARY AND COMMITTEES

PERMANENT COMMITTEE

1. The Permanent Committee. Sets the agenda 
for plenary sittings and deals with any procedural or urgent 
issues that may arise between one plenary sitting and the 
next. Other responsibilities include gathering information 
about decisions regarding labelling, examining minutes and 
sanction proposals and taking on general or specific plenary 
directives and mandates

2.  The Regulations Committee. was specifically 
constituted to study the Designation’s Regulations, its 
modifications and any other legal matters which may arise..

 
3. The Technical and Control Committee deals 

with all matters associated with qualitative and quantitative 
controls, proposing the necessary measures to the plenary in 
order to implement such controls and enforce the Regulations.  

4. The administration, personnel, finance and 
internal system Committee puts together the Board’s 
budget and deals with matters related to the administration of 
budgetary funds and personnel.

5. The Promotional Committee  proposes 
programmes of action for the Board to the Plenary in the 
areas of communication and promotion.

6. Strategic Plan Analysis and Development 
Committee created in 2008 to monitor the Strategic Plan for 
Rioja 2005-2020.

Committees

The Control Board has a Permanent Committee and four 
working Committees: Promotional Committee; Administration, 
Personnel, Finance and Internal System Committee; Technical 
and Control Committee and Regulations Committee. These 
committees meet periodically to deal with matters in which 
they are competent and submit proposals to the Plenary for 
approval. 

Chair: Víctor Pascual Artacho (GRUPO RIOJA)

GRUPO RIOJA: 

Rogelio Jiménez Palacios

José Luis Fernández de Jubera Ruiz

Fernando Salamero Laorden 

José Luis Benítez Robredo 

ABC: 

Iñigo Torres Andrés

ARBOR: 

Jesús Martínez Bujanda Irribarria

ABRA: 

Inés Baigorri Uribe

THEY SHARE ONE MEMBER:

ABRA: Carlos Gaona Alonso

BFR - PROVIR: Juan Carlos Sancha González

ARAEX: Javier Ruiz de Galarreta San Vicente

FECOAR / UCAN / DOLARE: 

José Luis Rubio Bretón

José María Daroca Rubio

Ramón E. Muro Aguirrebeña

Fernando Ezquerro Cuevas 

ASAJA: 

Alejadro Las Heras Quintín

Luis Alberto Lecea Blanco 

UAGA: 

Jesús Bauza Nuin

UAGR: 

José Luis Pisón Martínez
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Chair: Inés Baigorri Uribe (ABRA)

GRUPO RIOJA: Rogelio Jiménez Palacios 

ARBOR: Jesús de Miguel Martínez

ABC: Iñigo Torres Andrés

ARAEX: Javier Ruiz de Galarreta San Vicente

BFR - PROVIR: Juan Carlos Sancha González

ABRA: Gabriel Frías del Val

FECOAR: José Mª Daroca Rubio  and Bernardo Iruzubieta López

UCAN: Carlos Esparza Calvo

DOLARE: Ramón E. Muro Aguirrebeña

ASAJA: José Mª Ruiz Ramírez and Dña. Virginia Salazar Velasco 

UAGN: Pedro Luis Cadarso Ciordia

UAGR: Ángel Palacios Muzquiz

UAGA: Juan Luis Bujanda Fernandez

UPA: Eusebio Fernández García 

Chair: Íñigo Torres Andrés (ABC)

GRUPO RIOJA: José Luis Benítez Robredo 

ARBOR: Jesús de Miguel Martínez

ARAEX: Javier Ruiz de Galarreta San Vicente

BFR - PROVIR: Juan Carlos Sancha González

ABRA: Carlos Gaona Alonso

FECOAR: Abel Torres Sáinz 

UCAN: Carlos Esparza Calvo

DOLARE: Ramón E. Muro Aguirrebeña

ASAJA: José A. Rubio Gutierrez and D. Angel Campos García

UAGN: Pedro Luis Cadarso Ciordia

UAGR: Ángel Palacios Muzquiz

UAGA: Jesús Bauza Nuin

UPA: Tomás Latasa Asso 

EHNE: Alberto Sáenz Sáinz

Chair: Luis Alberto Lecea Blanco (ASAJA)

GRUPO RIOJA: Santiago Frías Monje  and Manuel Gómez Campo

ABC: Iñigo Torres Andrés

ARBOR: Jesús de Miguel Martínez

ABRA: Carlos Gaona Alonso

ARAEX: Juan Luis Cañas Herrera

BFR - PROVIR: Pedro Salguero Aznar

FECOAR: José Manuel Madorrán Calvo

UCAN: Carlos Esparza Calvo 

DOLARE: Ramón E. Muro Aguirrebeña

ASAJA: Alex Las Heras Pérez

UPA: José Ramón Peciña Ramírez

UAGR: Gonzalo Gil Gil

UAGA: Juan Luis Bujanda Fernández

ADMINISTRATION, PERSONNEL, FINANCE AND INTERNAL SYSTEM COMMITTEE

Chair: José Luis Benítez Robredo (GRUPO RIOJA)

GRUPO RIOJA: Víctor Pascual Zárate, 

Rodolfo Bastida Caro and Raquel Pérez Cuevas

ARBOR: Jesús de Miguel Martínez

ABC: Íñigo Torres Andrés

ARAEX: Javier Ruiz de Galarreta San Vicente

BFR - PROVIR: Mª José Nestares Eguizábal

ABRA: Asun Eguren Ugarte

FECOAR: Raul Leza Leza and José M. Madorrán Calvo

UCAN: Carlos Esparza Calvo

DOLARE : Ramón E. Muro Aguirrebeña

ASAJA: Alex Las Heras Pérez and Miguel Martínez Castillo

UAGR: José Antonio Antón Benés

UAGA: Itxaso Companión Arrieta 

UPA: Teodoro Ruiz Monge

PROMOTIONAL COMMITTEE

Chair: Fernando Ezquerro Cuevas (FECOAR)

GRUPO RIOJA: José Luis Fernández de Jubera Ruiz y

 Rafael Vivanco Sáenz and Víctor Pascual Zárate, 

ARBOR: Jesús Martínez Bujanda Irribaría

ABC: Iñigo Torres Andrés

ARAEX: Juan Luis Cañas Herrera

BFR - PROVIR: Juan Carlos Sancha González

ABRA: Ángel Bello Berganzo

FECOAR: José M. Rojas Miguel

UCAN: Carlos Esparza Calvo

DOLARE: Ramón E. Muro Aguirrebeña

ASAJA: Alejandro Las Heras Quintín and Alfredo Ruiz Domeco de Jarauta

UAGN: Pedro Luis Cadarso Ciordia

UAGR: Roberto Ruiz-Clavijo Díez 

UAGA: Eduardo Jalón Lacalle

EHNE: Javier Acedo Marquínez

UPA: Tomás Latasa Asso

TECHNICAL AND CONTROL COMMITTEE

REGULATIONS COMMITTEE

STRATEGIC PLAN ANALYSIS AND DEVELOPMENT COMMITTE
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• VÍCTOR PASCUAL ARTACHO 
President
• jOSé LUiS LAPUenTe SánCHez 
General Secretary
• DOminGO RODRiGO mARTÍnez 
Head of the Technical Service
• mª AnGeLeS nALDA mURGA 
Legal Department Lawyer
• jOSé iGnACiO mARTÍnez De TORRe 
Legal Department Lawyer
• GReGORiO mARTÍnez RAmÍRez 
Head of the Administrative and General Services
• RiCARDO AGUiRiAnO SAn ViCenTe
marketing and Communications manager
• CARmen QUemADA Sáenz - BADiLLOS 
Head of Promotion
• ReBeCA Gómez AieLLO 
international marketing Technician
• jAVieR PASCUAL CORRAL
Communication Advisor
• SOniA DOmÍnGUez LUmBReRAS
Overseer
• BeRnABé ARRieTA ViLLAReAL 
Overseer
• jeSúS HeRnáez COnDe 
Overseer
• BALTASAR mARCHAn nAVARRO         
Overseer
• jAVieR mORAL ALOnSO 
Overseer
•  PeDRO SALGUeRO RODRÍGUez
Overseer
• jOSé AnTOniO BLAnCO RUiz 
Overseer
• jOSé LUiS mARTÍnez OLARTe 
Overseer

• GLORiA CUnCHiLLOS ABAD 
1st class Administrative Officer - President’s Office
• AnA PéRez-izAGUiRRe URQUizU 
1st class Administrative Officer - Legal Department
• m.ª AnGeLeS nALDA Sáenz-TORRe 
Head of i.T.
• m.ª VeGA ViCenTe mAnzAnOS 
Accountant - Administrative Services
• m.ª DeL CARmen YUS GARCÍA 
1st class Administrative Officer - Technical Service
• AmAYA FeRnánDez BenGOA 
1st class Administrative Officer - Technical Service
• m.ª SOLeDAD PARmO De PABLO 
2nd class Administrative Officer - Administrative Services
• m.ª DOLOReS PASCUAL mARTÍnez 
2nd class Administrative Officer - Technical Service
• m.ª jOSé FeRnánDez-AzCOnA PUjADAS 
2nd class Administrative Officer - Technical Service
• m.ª PiLAR GOnzáLez Sáenz 
2nd class Administrative Officer - Technical Service
• AnA ROSA LóPez CACHO 
2nd class Administrative Officer- Technical Service
• inmACULADA TOmáS CALVO 
Administrative Officer- Technical Service
• m.ª TeReSA ViCenTe BASARTe 
2nd class Administrative Officer - marketing and
Communications
• AnA DÍAz BRAVO 
Specialist Tasting Technician
• eDUARDO eCHARRi jUSTO 
Warehouse Supervisor
• DAnieL OLmeDO GARCÍA 
Concierge Receptionist

CONTROL BOARD STAFF (on  31/12/2012)

THE CONTROL BOARD 
AN ORGANISATION AT 
THE SERVICE OF THE WINE REGION

In 2012 a total of 
219  people were 
hired for temporary 
services: 174 harvest 
helpers, 15 techni-
cal assistants, 10 
employees for the 
Quality Plan, 14 
vineyard technicians, 
4 employees for wine 
stocks inspections, 1 
administration assist-
ants and y 1 specialist 
technician..

PLENARY

PERMANENT COMMITTEE

PRESIDENT

GENERAL SECRETARY

TECHNICAL 
SERVICE

ADMINISTRATIVE 
SERVICES

LEGAL 
SERVICES

MARKETING &
COMMUNICATION

COMMITTEES:

• Technical and Control
• Admin., Personnel, Finance 
and Internal Sys.
• Marketing and Communica-
tions
• Regulations

ORGANISATIONAL CHART OF THE CONTROL BOARD
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PLENARY OF 27-1-2012

2012 budget. A budget was unanimously agreed of 
9,181,597.34 euros for the year 2012, broken down into a 
regular budget of 4,468,416.59 euros, an additional budget 
of 1,465,461.53 euros and an extraordinary budget of 
3,247,719.22 euros. In line with the distribution criteria used 
in previous years, it was agreed that the budget be distributed 
as follows: 5,685,560.73 euros the commercial sector and 
3,496,036.61 euros for the production sector. This Extraordi-
nary Budget for Promotion approved by the Plenary in March 
was added. 

Contribution to the study on use of the sulphur 
dioxide. It was decided to make a contribution to the part 
corresponding to Spain of the funding of the study to justify 
the use of sulphur dioxide in the disinfection of barrels, subject 
to the results of the technical and Control Commission. Fund-
ing from Rioja will be between 40,000 and 100,000 euros, 
either on account of items or as an additional budget alloca-
tion, depending on the negotiations with the Spanish Wine 
Federation and subsequent distribution among control boards, 
which could well be proportional to their sales volume.

The plenary is notified of the appointment of Maria José 
Nestares Eguizábal as representative of BFR-PROVIR in the 
Promotion Commission.

THE CONTROL BOARD
PLENARY DECISIONS

Against the ban on the use of sulphur dioxide in bar-
rel cleaning. In view of the negative economic and quality impact 
which the ban by the European Union of the use of sulphur dioxide for 
disinfection of barrels would have on Rioja, the Board Plenary made a 
statement against it. Its position coincides with the rest of the Spanish 
wine industry, and that of France and other wine producing countries. 
Industry representatives considered it is absurd to ban sulphur for clean-
ing, when the addition of the product is authorised in the wine itself and it 
has been used since ancient times for its conservation, as it does not pose 
a health hazard. For this reason it was decided to propose to the Spanish 
Conference of Control Boards the creation of a common fund to finance 
part of the cost of preparing a technical report by an independent consult-
ant —as requested by the European Union— to prevent the entry into 
force of the directive banning the use of the sulphur for cleaning of barrels
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PLENARY DECISIONS

PLENARY OF 27-02-2012

CMO funds for promotion. It was unanimously approved 
to request co-financing of 50% of CMO projects amounting to 
4,685,000 euros for the promotion of the Rioja wine in ‘third 
countries’ (United States, Mexico, Switzerland and China) for 
the period from 1 August 2012 and 31 July 2013. This is the 
fifth promotion plan presented by the Control Board to apply 
for funds earmarked for this purpose by the Wine CMO.

PLENARY OF 02-03-2012

Closing of FY 2011. On closing the 2011 financial year, it 
was agreed, by majority, to authorise the Administration Com-
mittee and the Personnel, Finance and Internal Regulations 
departments to make the necessary transfers of budgetary 
items for that year, subject to subsequent plenary approval.

Protection of grapes from the 2011 vintage. It was 
agreed to notify vineyard owners, through the Official Ga-
zettes of the autonomous communities of the Designation, that 
on the date of that announcement the Control Board would 
send all the Winemaking and Vintage Reports to their owners, 
with a copy being held at the Control Board’s head office 
for anyone who did not receive it, and allowing a general 
period of 10 working days for the submission of applications 
that directly or indirectly affect the protection of wines by the 
D.O.Ca. Rioja, establishing the date of 31 March 2011 as 
the deadline for submitting these applications in all cases.

PLENARY OF 30-03-2012

Financing of the budgets of the Control Board. The 
Plenary agreed, by majority, to the distribution of a final 
surplus of 249,509.07 euros, which was generated from a 
budget result of 13.325.164,85 euros once the variations in 
income and grants were added in along with other income, 
as well as the fiscal factor which, by applying the same 

Keeping up investment efforts in promotion was Rioja’s choice to 
deal with the recession and the results achieved in the international 

market have confirmed the wisdom of this strategy. The Control 
Board approved the budgets for 2012 at the plenary meetings of 27 
January and 30 March, earmarking a total of 7,4 million euros to the 

promotional campaign.
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proportion of income, allocates up to 33,539.36 euros to the 
production sector and 215,969.71 euros to the commercial 
sector, whilst agreeing to remove these figures from the financ-
ing of the 2012 budget.

Once applied the surplus amounting to 266,850.39 
euros, corresponding to 40,130.04 for the producing sector 
and 226,720.35 euros for the commercial sector, there was a 
majority agreement that the income budget to cover ordinary 
and additional costs in 2012 would amount to 6,033,878.12 
euros. This budget 4,568,416.59 euros are distributed 
between the producing and commercial sector at a proportion 
of 25,5% to 74,5%, while the remaining 1,465,461.53 
euros are distributed 50/50. Therefore global contributions 
to expense were 1,897,677.00 for the producing sector and 
4,136,201.12 euros for the commercial sector. 

The levies collected amounted to 0.8809 % on 
plantations, putting a value of 0.55 euros per kilo of grapes 
produced, and a contribution of 0.3174 % on protected 
products, which are rated on their commercial value (2.63 
euros per litre of non-aged wine, 3.77 euros per litre of 
Crianza wine, 5.58 euros for Reserva wine and 9.38 
euros for Gran Reserva). References that are taken into 
consideration are the protected production volumes and 
bottles for sale from the 2011 financial year. 

With respect to the Budget for Extraordinary Promotional 
Expenses amounting to 3,247,719.22 euros, at 50% for 
each sector, it was proposed that the funding of this expense, 
after applying the surplus, should follow the same valuation 
indices as those used for the Regular and Additional Budgets 
(after the application of the deficit of 17,341.32 euros 
—6,590.68 for financing the expense of the producing sector 
and 10,750.64 of the commercial sector). Likewise note is 
made of the fact that funding sources also include the three 
autonomous communities in which the wine region is located 
plus the CMO funds.

As a result of all this, it was agreed to propose to 
the General Directorate of Food Industry that, in order to 
finance the Regular and Additional Budgets and the Budget 

for Extraordinary Promotional Expenses, the collection 
rates pursuant to the provisions of article 43,1,1 of the 
Regulations of the D.O.Ca. Rioja, be set at 0.8809% for 
protected production of registered plantations and 0.3174% 
for protected products. (see details of the 2012 expenditure 
and income budget in the Annex to these Minutes entitled 
“Financial Resources of the Control Board”).

Approval of an Extraordinary Budget for Promo-
tion. The Plenary reached a majority agreement to set an ad-
ditional Extraordinary Budget for Promotion with additional, 
amounting to 3,584,446.78 euros. It will be funded 50% 
by each sector, applying the same valuation indices as those 
used for the already approved Regular and Additional Budg-
ets. It was also agreed to make a proposal to the General 
Directorate of Food Industry to establish of the same collection 
percentages with the aim of funding the Extraordinary Budget 
for Promotion,.

Rating of the 2011 vintage as ‘Excellent’. The Control 
Board awarded the 2011 an Excellent rating based on the 
results of a rigorous classification process testing and tasting 
3,987 representative samples of the 277.31 million litres of 

The 2011 vintage was officially rated Excellent. 
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PLENARY DECISIONS

wine made from this vintage. Statistical analytical figures ob-
tained from the rating place this vintage among the top three 
since the current vintage quality control was implemented in 
Rioja thirty years ago. The exceptional health of the grapes at 
harvest, coupled with very moderate production figures and 
the excellent work of grape growers and winemakers, are the 
key factors behind getting the top rating for the second year 
in a row just like in 1994/1995 and 2004/2005.

PLENARY OF 27-4-2012

Selection of institutional wines. The Control Board 
selected the wines to be used at institutional events throughout 
the year, presented with the labels designed especially by 
the Control Board for each category. The seven wines chosen 
from among 171 samples submitted by wineries reflect the dif-
ferent types and categories that currently make up the range 
of wines covered by the D.O.Ca. Rioja.
To carry out this selection the Control Board organises a 
competition between all the wineries in Rioja and the Tasting 
Committee carries out a blind tasting of all submitted samples. 

The high number of participating wineries highlights the value 
that winemakers place upon the fact that their wines belong 
to the Designation of Origin. Domingo Rodrigo, the Technical 
Services Manager of the Board and head of the tasting com-
mittees, stated that the overall quality of the wines submitted 
was very high and that it improves with every vintage. 
The final result in each of the wine categories selected was as 
follows: 
• YOUNG WHITE, 2011 VINTAGE
WINERY: Bodegas Estraunza, S.A. in Lapuebla de Labarca 
(Álava).
• WHITE CRIANZA, 2009 VINTAGE
WINERY: Bodegas Baigorri, S.A. in Samaniego (Álava).
• YOUNG ROSÉ, 2011 VINTAGE
WINERY: Bodegas y Viñedos Ilurce S.A.T. in Alfaro (La Rioja).
• YOUNG RED, 2011 VINTAGE
WINERY: Bodegas de Santiago, S.C. in Baños de Ebro 
(Álava).
• RED CRIANZA, 2009 VINTAGE
WINERY: Bodegas Ramírez, S.L. in San Vicente de la Sonsi-
erra (La Rioja).

Plenary 
meeting of the 
Control Board 

in March 2012
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• RED RESERVA, 2008 VINTAGE
WINERY: Bodegas Sonsierra, S. Coop. in San Vicente de la 
Sonsierra (La Rioja).
• RED GRAN RESERVA, 2004 VINTAGE
WINERY: Unión de Cosecheros de Labastida, S. Coop. in 
Labastida (Álava).

Different back labels for white wines. The Plenary 
agreed to differentiate the guarantee documents (back labels 
and seals) of white wines starting with the 2012 vintage. 
The guarantee documents will specify the word ‘blanco’, as 
yet another step in achieving the target set by the Plenary to 
progress in the improvement of controls carried out by the 

Control Board Technical Service. The D.O. Calificada Rioja 
has pioneered these controls, becoming a benchmark for 
consumers in terms of efficiency and transparency. 

The plenary was notified of the appointment of Mr. Alex 
Las Heras Pérez as representative of ASAJA in the Promotion 
Commission.

PLENARY OF 6-7-2012

Harvest Standards for the 2012 harvest. The Plenary 
approved the Harvest Standards for the 2012 harvest which 
set out the rigorous control system implemented to guarantee 
the origin and quality of wines produced in the Designation. 
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PLENARY DECISIONS

Considering the proposals for modification of the 
Designation Regulations agreed to by the Control Board 
Plenary in its sessions of 9 April 2010 and 7 October 
and 9 November 2011, the Ministry of Agriculture, Food 
and the Environment issued order AAA/2127/2012, 
of 26 September 2012, which introduced a number of 
changes relating to adapting certain growing practices, 
minimum adaptations of the minimum natural potential 
alcohol content of the grapes, clarifications in terms of 
the maximum yields per hectare, grape-to-wine ratios, 
the minimum total acidity for certain types of wine and 
the authorisation of medium-dry red wines. It is the fifth 
time that the Rioja Regulations which were approved 
by Order APA/3465/2004 of 20 October 2004 have 
been modified. The aim is to adapt the regulations to the 
needs of the industry and to ensure the highest quality in 
approved wines.

With regard to growing practices (article 6 of annex 
1), there was an increase in the planting density which 
must necessarily vary between the 2,850 and 10,000 
vines per hectare (the maximum was 4,000), evenly 
distributed across the surface area. Paragraph 2 referring 
to irrigation —previously forbidden in general terms— now 
has a new wording: “Irrigation of vineyards is authorised to 
maintain the balance in the plant throughout its vegetative 
cycle, although this practice during the period between 15 
August and the harvest will be carried out exclusively with 
localised systems and will require notification in writing to 
the Control Board Inspection Service at least 24 hours in 
advance.” Notwithstanding the above, spray irrigation may 
be employed during such period with prior authorisation 
from the Control Board Inspection Service, while all 
other irrigation methods are strictly forbidden during that 
period.”

Changes to the Regulations  

Irrigation, planting density, potential alcohol content of grapes and authorisation of medium-dry reds 
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The adoption by consensus of the measures to limit produc-
tion with quality criteria is clearly evident that the whole of 
the sector has taken this policy on board as one of the main 
strategic lines of the model of wine region it wishes to achieve 
in the future. 

In view of the circumstances of the 2012 growing season, 
which in general were similar to those of the previous year, 
the Council decided to keep the maximum allowable yields 
laid down by the Regulation of 6,500 kg per hectare for 
red varieties and 9,000 kg per hectare for white varieties. 
Meanwhile, in view of the weather conditions that might affect 
the last stage of the growth cycle in the vineyards, the limit for 
delivery of grapes to the winery in excess of the allowable 
maximum was set at 10%; i.e., 650 kg per ha for red grapes 
and 900 kg per ha for white grapes. The first 455 kg/ha of 
red grapes and 630 kg/ha or white grapes in excess will be 
allowed for making wine not protected by the designation of 
origin, while the rest, up to the maximum 650 kg/ha of red 
grapes and 900 kg/ha of white grapes will be distilled, as 
they are also not protected by the designation.

Irrigation deadline. With regard to irrigation, it was 
unanimously agreed not to set a deadline for alternative 
irrigation and abide by the regulatory conditions which set 
this limit at 30 days before harvest, by 15 August at the latest, 
without prejudice to the possibility of exceptional conditions 
occurring, subject to notification and authorization in this 
respect.

PLENARY OF 7-9-2012

Budgets. It was agreed to appoint AUDITEBRO AUDITORES 
S.A. as the account auditor for the 2012 financial year for 
a fee of 6,489.23 euros, which covers the full audit of the 
annual accounts. It is also unanimously agreed to reassign to 
the Rioja Wine Interprofessional Organization the amount of 
33,750.00 euros from the extraordinary budget to support 

Article 7 indicates that “The harvest should be carried 
out with the greatest care. Only healthy grapes should 
be employed in the vinification of protected wines having 
a minimum natural potential alcohol content by volume 
(% vol.) of 11% vol. for red grapes and 10,5% vol. for 
white grapes. Red and white grapes should be delivered 
separately for each partial delivery or weighing with the 
sole exception of the provisions of Article 11 regarding 
the vinification of red wines.” Minimum alcohol content is 
raised half a percentage point compared to those in effect 
to date.

Finally, the new Regulations allow for the production 
of medium-dry red wines (wines with 5 or more grams/litre 
of sugar), introducing this type for the first time, while 
regulating maximum total sulphur dioxide content, which 
in its approval stage shall not exceed 180 milligrams per 
litre.
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promotional activities in Sweden and the 123,540.00 euros 
from the same budget item that had been set apart for promo-
tional activities in the United Kingdom. Both actions were in 
an O.I.P.V.R. grant from the Ministry of Agriculture, Food and 
the Environment.

PLENARY OF 23-11-2012

Personal Data Protection. It was unanimously agreed to 
amend the personal data file on the promotion of wine with 
Rioja Designation of Origin, for which the Control Board is 
responsible and which is entered in the General Registry of 
the Spanish Data Protection Agency, in order to update its 
content to the new needs arising from their processing.

PLENARY OF 14-12-2012

Cost of guarantee documents. The Plenary is notified 
that as from 1 January 2013 a new value will come into effect 
for the guarantee documents of 2.118 euros per thousand for 
gum paper and 7.865 euros per thousand for self-adhesive 
paper. It is also notified that the minimum fee per delivery will 
be 2.118 euros per thousand documents.

The Control Board increased the cost of the guarantee documents or back labels from January 2013
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The Argentine Court of Appeals admitted the 
extraordinary appeal promoted by the Control Board of 
the D.O. Calificada Rioja against an Argentine Court 
ruling, which allowed in February 2012 the recognition 
of ‘La Rioja argentina’ as a geographical indication for 
wines, something which the D.O.Ca. Rioja has been 
opposing for a decade as the commercial use of such 
indication in international markets would cause confusion 
among consumers and, consequently, harm the Spanish 
wine region, whose fame and renown is undeniable. 

Since the Rioja Control Board, learnt of the Argentine 
administrative decision which purported to designate 
wines with the name of ‘La Rioja’, a province in that 
country, it has employed every means at its disposal 
to prevent it, understanding that it would be a case of 
counterfeiting a renowned brand Rioja— by the wines 
made in that province that currently have no international 
market whatsoever.

First via administrative means and later through the 
courts, the Control Board has been unceasingly contesting 
this measure to prevent it from coming through. The first 
achievement was to add the term ‘Argentina’ to mitigate 
the confusion and the second that it would be classified as 

an Indication of Provenance or a Geographical Indication 
and not a Designation of Origin, the maximum quality 
level in Argentine wines. However the Control Board has 
maintained its opposition, since it has demonstrated with 
a study provided in the course of litigation that a majority 
number of consumers would confuse the provenance of 
the product even if it was expressly and truly native to 
Argentina, this being detrimental to the wines protected 
by the Denominación de Origen Calificada Rioja, in 120 
countries. 

In addition to an obvious self-interest, the Control 
Board of the Rioja Designation of Origin decided to 
exhaust all means in courts to prevent the Argentine 
intention to prosper as part of a reciprocal commitment 
with the Spanish Administration to try find a solution to the 
conflict through diplomatic or political channels. This role, 
which should have been taken up by the European Union, 
has not given the expected results, despite the Board 
having repeatedly underscored de seriousness of the issue 
and its opinion that it be raised in community negotiations, 
particularly with MERCOSUR

.

The Rioja Control Board appealed against the recognition of ‘La Rioja 
argentina’ as an indication for wines
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The funding for the Control Board’s activities comes 
from contributions made by the grape growers and wineries 
registered with it, based on the following:

- Compulsory fees based on the value of protected 
production. These are based on actual grape production from 
the previous year’s harvest.

- Compulsory fees for protected products. These are based 
on actual sales of each type of wine —Generic, Crianza, 
Reserva and Gran Reserva— in the previous year.

- Compulsory fees for documented certified value. 
- Compulsory fees for back labels and seals.  These are 

based on the back labels and seals issued to the wineries 
which sell the wine.

The basic budget of expenditure and investment is 
established considering the objectives of the activities and 
services that the Board provides for its members. In order 
to calculate the ordinary budget based on the income from 
protected production, the figures are taken from the approved 
volume of the previous year’s grape harvest and an estimated 
average price per kg of protected grapes in the wine region, 
calculated at 0.55 euros/kg. The basis for calculating the 

income budgeted for sales is the statistics on the number of 
litres sold in the previous year and the average prices per litre 
according to operators’ monthly reported statistics for each 
of the categories of wine sold for export: 2.63 euros/litre for 
Generic wine, 3.77 euros/litre for Crianza, 5.58 euros/litre 
for Reserva and 9.38 euros/litre for Gran Reserva. 

This is used as the basis to apply the participations for 
each sector —producing and commercial— and the resulting 
percentages are applied to determine the compulsory fees for 
members.

Also, fees are applied on the documented value and the 
value assigned to guarantee and control documents, back 
labels and/or seals, both contributions being maintained 
without variation over previous years, other than those that are 
due to the amount of documents submitted. The compulsory 
fee on guarantee marks is an amount related to the number of 
documents that each winery received the previous year and 
this is divided into twelve monthly instalments.

Grants were received for promotional campaigns co-
financed with CMO funds totalling  2,173,781.27 euros, of 
which 1,397,185.97 euros came from the fourth year CMO 

Budgets and funding

THE BOARD´S
FINANCIAL RESOURCES

EXPENDITURE BUDGET FOR 2012 

PERSONNEL EXPENSE

Permanent personnel costs    1,427,831.20

Temporary personnel costs    521,426.94

Social Security Contributions    487,855.99

Social costs               27,559.58

SECTION I TOTAL  2,464,673.71

EXPENDITURE ON CURRENT ASSETS AND SERVICES

Repairs and maintenance
(Building, machinery and tools, transport material, furniture
computer equipment, gardening, clearing and fixed assets)

   102,705.20

Office equipment, supplies and miscellaneous
(Materials, fuel, communications, transport, insurance  
for premises and vehicles, taxes, etc.)

   291,898.40

Miscellaneous expenditure 
(Public Relations, promotional material, protecting the brand and the Designation and unforeseen costs.)

   450,407.00

Work done by other companies 
(Nielsen Report, computer programming, Press Office, Quality Plan, testing, samples and maintenance.)   236,475.65

Payments for services 
(Travel, maintenance, accommodation, assistance, etc.)

  321,213.67

SECTION II TOTAL  1,402,699.92

ACTUAL INVESTMENTS

Equipment for computer processes, furniture, equipment and others     59,099.96

Control measures for back labels and harvest  1,407,831.03

PoS controls     57,630.50

Communication and Promotion 
(Fairs, exhibitions, events, promotion and advertising in the media, 
communication, competitions, co-operation, promotional objects)

          641,943.00

SECTION III TOTAL 2,166,504.49

SUMMARY OF ORDINARY BUDGET

PERSONNEL EXPENDITURE      2,464,673.71

EXPENDITURE ON CURRENT ASSETS AND SERVICES      1,402,699.92

INVERSIONES      2,166,504.49

TOTAL ORDINARY BUDGET 2012     6,033,878.12

EXTRAORDINARY BUDGET

 6,832,166.00

TOTAL EXTRAORDINARY BUDGET   6,832,166.00

TOTAL GLOBAL BUDGET 2012  12,866,044.12

(Domestic market and foreign markets: United States, United Kingdom, 
Germany, Sweden, China, Mexico and Switzerland)

MARKETING AND COMMUNICATION PLAN

The certification and promotion of Rioja wine carried out by the Control Board is funded with the contributions made by the grape growers and wineries listed 
under the Designation.
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contribution, which ended July 31, 2012 which had already 
been received, and the rest, 776,595.30 euros, corresponds 
to the following OCM years ending on June 30, 2013 and is 
awaiting collection. In addition, funds were received from the 
Basque Government amounting to 69,841.20 euros and from 
Navarre, fulfilling commitments made in the previous year, 
amounting to 55,000 euros to cover some of the same types 
of expenses. 

The budget and collection percentages are subject to 
approval by the General Directorate for Food Industry of the 
Ministry of Agriculture, Food and the Environment. 

Extraordinary budget

The Control Board Plenary approved an Extraordinary 
Budget of 6,832,166.00 euros for the Marketing and 
Promotion Plan. This Extraordinary Budget, together with the 
amount approved in the Ordinary Budget for communication, 
represents a significant sum to promote Rioja wine on the 
various markets and is mainly used in advertising and 
promotion on the domestic and foreign markets. The actions 
to be undertaken in the area of marketing and communication 
are studied by a group of experts selected from among the 
associations represented in the Control Board, as well as the 
Board’s own staff. The group of experts assesses the plans, 
actions and budgets for each country and submits them to 
the Plenary for approval. The plans include advertising and 
promotional actions mainly in the United States, Germany, 
the United Kingdom and Sweden, China, Mexico and 
Switzerland, although part of the budget was also assigned to 

advertising and promotion in the domestic market,  with radio 
advertising campaign of “Rioja, a thousand and one wines, a 
thousand and one hits.”

Expense budget

The basic budget for expenses and investments was 
defined taking into account the goals, actions and services 
that the Board provides for its members. The Budget included 
personnel costs based on the Collective Agreement, and 
control activities were maintained. Operating costs were 
similar, adapting items to the Consumer Price Index and 
to the requirements of the various activities. In the area of 
Communication and Promotion, there was a continuance of 
activities such as the Rioja Wine News Show, the Prestigio 
Rioja Prize, attending fairs, tasting courses and on-trade and 
Internet dissemination.

The collection of POS samples both in Spain and abroad 
continued. An additional item was the investment in the 
implementation of the “Rioja Trustseal” holograph on labels 
and seals.

FINANCIAL RESOURCES

BUDGET DISTRIBUTION CRITERIA 2012

DISTRIBUTION PRESUPUESTO SECTOR PRODUCTOR % SECTOR COMERCIALIZADOR %

ORDINARY BUDGET 4,568,416.59 1,164,946.23 25.50% 3,403,470.36 74.50%

ADDITIONAL BUDGET 1,465,461.53 732,730.76 50.00% 732,730.77 50.00%

EXTRAORDINARY BUDGET 6,832,166.00 3,416,083.00 50.00% 3,416,083.00 50.00%

TOTAL BUDGET 12,866,044.12 5,313,759,99 41.30% 7,552,284.13 58.70%

Activity Reports by department
ADMINISTRATIVE SERVICES 

LEGAL DEPARTMENT
TECHNICAL SERVICE 

MARKETING AND COMMUNICATION
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MARKETING AND COMMUNICATION
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Strict compliance with the Regulations of the Rioja ‘Califi-
cada’ Designation of Origin requires controlling and issuing a 
considerable number of documents each year. This is the task 
of the Board’s Administrative Services. The most important 
documents are the export documents, the authorisations for 
transporting wines between registered wineries and accom-
panying documents, processing vintage control forms for the 
different types and categories of wines and issuing wineries 
with the back labels and seals that guarantee the origin, 
quality, vintage and category of wines protected by the Desig-
nation of Origin.

The Administrative Services are also responsible for the 
financial management of the Board from winemaking and 
budget supervision, to accounting management, cash flow, 
and collection of the various types of taxes from grape grow-
ers and wineries —which constitute the Board’s income— and 
relevant expenditures. 

Document management

Export documents. In 2012, a total of 634 certificates of 
origin were issued for exports to foreign countries. Authentica-
tion of the wine’s origin in the accompanying documents is 
not required for bottled wine bottle as each bottle bears its 
own individual certificate.

Transfer authorisations and accompanying docu-
ments. The total volume of wine transferred between regis-

tered wineries in 2012 amounted to 210 million litres. A total 
of 3,639 authorisations were issued for the transfer of these 
protected wines. With regard to accompanying documents, 
the Control Board Administrative Services authenticated, 
checked and approved a total of 9,196 documents in 2012.

Vintage control forms. The Control Board Administrative 
Services issued a total of 1,087 vintage control forms in 2012 
for the various types and categories of wine.

Back labels and Seals. A total of 16,000 “documents for 
back labelling/sealing Rioja wines, and other expeditions 
exempt from requiring commercial documents” —which have 
to be filled in by both growers wine sellers— were issued and 
recorded for 2012.

Also, the 6,641 deliveries of back labels and seals made 
to registered bottlers of Rioja wine totalled 365,281,582 
guarantee documents. Of these 5,058,256 were normal pa-
per back labels, 7,460,003 were self-adhesive back labels, 
171,614,780 were normal paper seals and 181,148,543 
were self-adhesive seals. In addition to these deliveries, the 
relevant printers delivery documents were drawn up and reg-
istered. These totalled 1,877 forms, as well as 536 returns.

As in previous years, the use of seals rose. While in 
2000 seals represented 78% of guarantee documents, this 
figure rose to 96.5% in 2012. This is due to the increasing 
use by wineries of back labels that contain information about 
the wine. The use of self-adhesive labels also rose. Self-ad-
hesives accounted for 52% in 2012 —compared to 17% in 
2006— while normal labels and seals dropped accordingly.

ADMINISTRATIVE SERVICES 
Activity Reports
by department 
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LEGAL DEPARTMENT
Activity Reports
by department 

The Control Board de the D.O.Ca. Rioja has a Legal 
Department that has been part of its organisational structure 
since 1986. It was later incorporated into its Regulations 
through the Order of 3 April 1991, which granted it the 
‘Calificada’ level, maintaining its presence in the current 
Regulations, approved by Order APA/3465/2004, of 20 
October 2004. It is one of the few Control Boards to have 
their own permanent service of this nature, which gives an 
idea of the level of development achieved by the Designation.

The activities of the Legal Department mainly involve 
processing administrative files within the Organisation. The 
main reasons for instituting such proceedings are: requests 
regarding the production of grapes to make protected wines 
and the transformation of grapes into wine; rejection of wines; 
authorisation and denial of back labels; modifications in 
records (mainly new entries and deletions); and suspensions 
and cancellations in the various registers —vineyards, 
wineries, etc.

When processing disciplinary proceedings instituted 
by the Control Board –whether as a result of inspections 
carried out by its Overseers, by order or justified request 
from other entities within the Public Administration, or arising 
from complaints– the Legal Department provides assistance 
in all stages of the proceedings: preparation, drawing up 
and processing of actions by the Instructing Officer, drawing 
up reports on allegations and appeals proposed by the 
Instructing Officer for the Ministry of the Agriculture, Food and 
the and, as the case may be, the courts of justice.

The Legal Department also draws up legal reports on 
different issues that affect the Designation and the Control 
Board, taking the necessary steps to defend the Designation 
before public authorities and in court.

Another function of the Legal Department is to provide 
information and advice for registered growers and 
winemakers, and others. It also responds to requests for 
documents made by courts of law —particularly in civil 
cases— resulting from suits between private individuals 
regarding plantations supervised by the D.O.Ca. Rioja. 

Administrative proceedings     

Durante In 2012,  the department processed a total of 
1,399 administrative records arising from actions initiated 
in other departments of the Control Board. The reasons for 
them, are basically, in the case of disciplinary proceedings: 
untimely submission of declarations, labelling violations, 
declaring excess guarantee documents, discrepancies in 
reported capacity, and misuse of guarantee documents. The 
fines collected for proceedings concluded in 2012, whether 
instituted in 2012 or before, amounted to a total of 59.033,62 
euros which were deposited with the National Treasury 
Department. 

Non-disciplinary proceedings arise from requests for 
approval of label designs, registration of productive vineyards 
after they are authorised by the Departments or Regional 
Ministries de Agriculture of the three Autonomous Communities 
in which the wine region is located, incidents observed on the 
field by the Overseer Service with respect to vineyards in their 
second year (discrepancies related to how many vines can 
be held, grape varieties grown, plantation densities, location 
etc.), allegations related to the wine approval process, claims 
on the amount of grapes protected, etc.

Relations with other legal institutions

The trend already observed in previous years of a 
growing number of disputes between registered members or 
disputes in which one of the parties is a registered member, 
affecting vineyards, planting rights, or assets of wineries is 
increasing the number of requests made by Courts to the 
Control Board for reports and certificates. In 2012, the Legal 
Department lodged 11 appeals before ordinary courts against 
rulings on disciplinary proceedings instituted by the Control 
Board. 
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Regulations Committee

The Control Board has a Regulations Committee, 
consisting of 30 members with equal representation from each 
sector. The Committee’s secretary is the Solicitor of the Legal 
Department. The main mission entrusted to the department 
in 2012 was the study and discussion of the future legal 
framework for the Rioja Designation of Origin.

Other activities of the Legal Department

The Legal Department has participated in various forums 
and prepared various reports, assessments and comments.

Maintaining the legal documentation service. The Legal 
Department has an extensive register which is constantly 
updated on legislation regarding vineyards and quality wines 

which includes European and Spanish laws, and particularly 
the legislation of the Autonomous Communities of La Rioja, 
Basque Country and Navarre in this area.

In 2001 the Legal Department included legislative 
information in the Control Board website. It includes both 
Spanish and European laws and regulations applicable to the 
D.O.Ca. Rioja, as well as the Official Circulars that describe 
the most significant decisions of the Plenary of the Control 
Board. It was duly updated in 2012.

Compilations and manuals. The Legal Department 
maintains an up-to-date compilation of basic Spanish rules and 
regulations applicable to the D.O.Ca. Rioja and to other wine 
Designations of Origin, and of the Official Circulars issued 
by the Control Board containing regulations since 1968, with 
subject and chronological indices.  

Another function of the Legal Department is to provide 

LEGAL DEPARTMENT

Labelling

A total of 756 new label requests were processed, of which  329 correspond to new brands and 313 to design changes in 
previously-authorised labels. 108 labels did not meet established criteria or desisted from obtaining approval.
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information and advice for registered growers and 
winemakers, and others. Similarly, appropriate response is 
given to such requests for documentation as may be issued by 
courts of law.

The Legal Department also participated in various forums 
and prepared various reports, assessments and comments. 
Among these are:

a) A talk at the University of La Rioja on the D.O.Ca. 
Rioja for students at the OIV Masters degree course on 24 
January 2012. 

a) Participation in the Wine Tech project Advisory 
Committee.

b)  Representing the Spanish Association of Wine 
Region Control Boards at the Governing Council of the Wine 
Technology Platform.

c) Collaborating, coordinating activities and 

representing the Spanish Association of Wine Region Control 
Boards at the EFOW (European Federation of Origin Wines).

d) Writing reports and articles on labelling and 
exercising official controls.

e) Writing of various reports and drafts on the  
modification of the regulations of the Denominación de Origen 
Calificada Rioja.

f)  Representing the Control Board of the D.O.Ca. 
Rioja at an international lobby group in the defence of origin 
and geographical names in New York.

a) Presentation on the future of the planting rights 
system held in Azagra (Navarra) and Arenzana de Abajo (La 
Rioja) in November 2012.

b) Presentation on the general Vision of the D.O.Ca. 
Rioja for the Society of Friends of the Country in Avilés in June 
2012.

c) Member of the permanent Working Group of the 
Wine Technology Platform (Wine Economy Section).

d) Representation of the Spanish Conference of Wine 
Control Boards (CECRV) at the meeting of the European 
Parliament on the future of the planting rights system in March 
2012.

e) Participation in the General Secretariat of the 
Spanish Conference of Wine Control Boards (CECRV)  
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TECHNICAL SERVICE
Activity Reports
by department 

The Control Board Overseers’ Service controls the 
Wine Region both administratively and on the 
field, with activities as diverse as managing the 
registers of wineries and vineyards, managing 
the grape grower's cards and monitoring growing 
practices, grape production and wine production, 
inspecting wineries and vineyards, monitoring 
the movement, ageing and marketing of wines, 
checking and monitoring guarantee documents, 
obtaining market samples and, finally, producing 
statistics.

A. INSPECTION SERVICE

To carry out inspections, the Control Board has a team of 
Overseers authorized by the Ministry of Agriculture. Among 
other functions, they enforce growing and winemaking 
regulations, particularly those of the Regulations of the 
Denominación de Origen Calificada Rioja.

Vineyard inspections: vineyards are controlled from their 
second year. Planting density, authorised varieties, growing 
practices (pruning and irrigation), production yields, and 
other aspects are examined. Any violations detected during 
inspections are consigned in a report and filed for further 
action. In addition, the Overseer's Service inspects the 
phenological state of the grapevines, weather incidents, pests 
and diseases that may affect the development of the harvest 
and yields. In its final phase, the ripening of the grapes is 
monitored and a weekly report is issued in order to keep 
growers informed so the harvest will take place in the most 
appropriate dates in order to optimize quality.

In order to guarantee the origin and quality of Rioja 
wines, the Control Board Plenary determines a set of Harvest 
Standards every year that govern the harvest and constitute a 
stringent control system which the Board's Overseers' Service 
is responsible for strictly enforcing. During the harvest it is 
responsible for monitoring the movement of grapes, checking 
the borders of the wine region, checking the quality of the 

grapes and co-ordinating the Harvest Helpers that are placed 
at each crush pad. 

Wine rating: after each harvest, the wines are rated. The 
Overseers Service is also responsible for implementing and 
co-ordinating the control process in each new vintage. With 
the assistance of temporary staff, samples of the new wines are 
taken for testing at the Wine Region’s official laboratories and 
for sensorial assessment by the Control Board Tasting Panel. 
Throughout the year, during the ageing process until the wine 
is marketed, quality control of wines continues with random 
collection of samples at wineries. These samples are also 
subjected to lab tests and sensorial tastings.

Winery inspection: The Board Overseers' Service carries 
out systematic inspections in wineries, checking the wine stocks 
in each type of container and the records of these, guarantee 
of origin documents and finished product warehouses. They 
also control and supervise the circulation of wines between 
registered wineries and the dispatching of wines that are not  
protected by the Designation. Occasionally, they also carry out 
tasks outside the Wine Region. They check out any complaints 
regarding the misuse of the Rioja Designation of Origin both 
inside and outside its territory. The Control Board employs 
the company AC Nielsen to carry out a market poll on Rioja 
Wine in Spain and other countries where it is sold regularly, 
particularly in Europe. Every month, samples of Rioja wines 
are taken at points of sale and taken to the Control Board, 
where they are examined by the Board Overseers' Service and 
the Tasting Committee, both to assess the characteristics of the 
product and to check the authenticity of the guarantee labels.

The Control Board's team of Overseers also verifies the 
results of the wine rating files, checking lab and tasting reports 
and notifying the results to the winemakers, deals with the 
enquiries that are received every day, both at the premises and 
by telephone, authorises the transport of wines and the issuing 
of back labels and seals, and writes different types of reports, 
including those on winery and vineyard inspections, records of 
violations, the approval of the wines made by each winemaker 
every year, the progress of the growth cycle and weather 
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incidents, grape ripening and harvest controls.
Anomalies that appear on the wine movement records are 

also constantly evaluated. 

B. I.T. SECTION

One of the permanent goals of the Control Board is to 
computerise all its services. It has therefore made major 
investments in hardware and software over recent years. This 
has led to decisive progress in streamlining and improving 
the efficiency of all the control systems, thereby refining 
traceability and quality assurance for consumers.  As control 
systems become more complex, more sophisticated equipment 
and more powerful software are required, allowing the Board 
to design more suitable programs for fulfilling its goals.

The activities of the I.T. Section associated with viticulture 
are: managing the Register of Vineyards (additions, removals, 
changes of ownership, etc.,); managing the Grape Grower's 
Magnetic Cards; processing grape deliveries and harvest 
statements submitted by growers; and issuing harvest reports 
to growers and wineries with figures on protected and 
unprotected grapes and wines.

This year, improvements were implemented on the 
computer program used to manage grape deliveries with the 
Grape Grower's Card, transmitting data to the Control Board 
server and processing them. This has allowed for a continuous, 
real-time flow of information on the production and yields 
of each grower and on vinification at the wineries. There is 
a website where every grower and winery can access their 
harvest and grape delivery details, making it a useful tool for 
drawing up the harvest statement.

200 terminals were deployed to in as many grape 

weighing and receiving locations to process grape deliveries 
to wineries with the 16,983 Grape Grower’s Cards and 
control of transhipments between wineries. The experience 
acquired and the improvements of the last seven years since 
the implementation of the Grape Grower’s Card have resulted 
in very positive and satisfactory feedback from registered 
growers. There is a commitment to progressively optimise the 
harvest process even further. During the harvest, the Technical 
Service responds immediately to any problems that arise in 
using the Grape Grower’s Card.

After the harvest all the sworn winemaking statements are 
processed, and the data supplied by vendors and purchasers 
of grapes and must is compared with the data gathered by the 
Control Board. 

During the approval process, files are processed and so 
are the data obtained from laboratory and sensorial tests, and 
every owner sends a report on each batch of wine. After each 
vintage is rated, a file is opened on each vinification where 
all movements affecting that particular batch of wine are 
recorded. Records are also kept to monitor wines which are 
not protected or have been rejected, so they can be removed 
from the wineries in accordance to regulations. 

Every month, wineries are required to submit wine 
movement and stock control sheets on every vintage. They 
are processed with a computer program and incidents and 
stock movements are checked. Labelled wines are checked for 
accuracy of ageing times against the Control Board labels that 
they bear. 

Statistics are compiled on the sales of Rioja wine on the 
domestic market and abroad —by country, by type of winery, 
by category and by type of wine— which are sent to the 
wineries and associations for their information.

In addition to inspecting vineyards and wineries, managing records, drawing statistics, and so on, the Technical Service also answers many queries face-to-
face and via the telephone which are received daily at the Control Board headquartersr.
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TECHNICAL SERVICE

The Winery Register is permanently updated with 
information about new wineries, wineries that close and 
changes in the facilities, containers and capacity of registered 
wineries. 

INSPECTION ACTIVITIES

The Designation of Origin monitoring and inspection 
tasks are carried out by the Control Board’s eight Authorized 
Overseers, who do part of their work at the Control Board 
premises. This year, these tasks took up 23.61% % of their 
time. This office work includes various tasks —such as 
responding to the numerous queries that are received daily 
on the premises or over the phone, assessing the approval 
files of each winemaker, authorising the movement of wines 
and delivering guarantee documents, writing various types of 
reports— that are complementary to the inspections carried 
our in vineyards and wineries and affidavits when additional 
reports are required. A total of 251 inspection reports were 
filed in 2012. Reports are also submitted on the growth cycle, 
weather incidents and how the harvest progressed in each 
sub-area.

They also carry out continuous assessments of anomalies 
that appear in the wine transfer control cards.  

Inspections took up the remaining 76.39% of the 
Overseers’ time. A total of 1,406 inspection trips were taken, 
which break down as follows:

• Vineyard inspections: 22.90 %
• Winery inspections: 22.90 %%
• Vintage approval inspections: 14.29 %
• Harvest controls: 16.60 %
• Other activities: 1,13 %

Vineyard inspections. The Control Board Overseers’ 
Service carries out field inspections to ensure that vineyard 
owners are complying with the Designation’s Regulations on 
growing practices, such as training and pruning, planting 
distance, the use of authorised grape varieties, etc. Since 

1994, every vineyard is systematically checked by the 
Overseers’ Service before it begins to produce grapes and, 
hence, before it is included in the Grape Grower’s Card. 
These Inspections of vineyards which have been authorised 
by the relevant Public Administration, aim to check that the 
registration details match the vines that are actually planted. 
These specific controls were carried out in 2012 on vineyards 
that had been planted in 2010 and that will be coming into 
production next harvest. For this work, the Control Board hired 
14 technicians co-ordinated by the Overseers’ Service who 
carried out onsite inspections in July, August and September, 
on 1,020 vineyards in 102 locations belonging to 824 
owners. Anomalies are assessed by the Overseers’ Service 
and forwarded to the Control Board Legal Department, which 
opens a file to study the situation, temporarily suspending the 
vineyard’s registration as a precautionary measure. Of the 
1,020 vineyards that were visited, 144 had some type of 
incident, mostly of an administrative nature, that was easily 
settled. Taking into account that some vineyards had several 
incidents, the anomalies break down as follows: changes 
in declared (normally authorised red) varieties, 13.26%,; 
incorrect plantation densities, 1.54%; surface areas different 
from those authorised, 47,51%; errors in plot identification, 
33,15%), %, different years of plantation or grafting,  (2.76%) 
for not having been planted or having a high percentage of 
failures (2.76%) and, finally, duplicate registrations (0.55%).

Monitoring of reference vineyards. In order to 
monitor vineyards each year and compare them with previous 
years, the Control Board Technical service has chosen 168 
plots which serve as a reference to assess the development of 
the vines through the different phenological stages: budding, 
fertility, setting, veraison and ripening. This allows the Service 
to continuously determine production and quality forecasts, 
which are regularly reported to both the Control Board Plenary 
and to registered members. The work is carried out by the 
Overseers’ Service together with two support technicians.
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Vineyard production controls. This campaign started 
off with lower fertility rates and the effects of a drought spilling 
over from the previous year, which affected grape production 
and created a situation of total dependence on the potential 
contribution of summer-autumn rainfall.  With this starting 
point, production controls were limited to areas of normal 
fertility and water contribution potential.  Once the Overseers 
Service checked these areas, overproduction monitoring 
ceased.  In fact, average yields in the 2012 vintage turned 
out to be the second lowest in the last 18 years. For this work 
the Technical Service had the help of 17 technicians checking 
about 3,000 vineyards..

Monitoring of vineyards and grape ripening. 
The Overseers’ Service plays a key role in monitoring the 
phenological state of the grapevines, weather incidents, pests 
and diseases that may affect plant development and harvest 
yields. The final stage of the cycle involves monitoring grape 
ripening and, on 20 August 2012, sample collection began 
a task carried out by the Overseers’ Service since 1993 with 
the aim of determining the most appropriate harvesting dates 

for each municipality. After accredited laboratories in all three 
Autonomous Communities analyse the samples, the Board 
publishes a “results newsletter”, which comes out every week 
and is widely circulated among growers and winemakers. A 
total of 7 newsletters were published between 20 August and 
1 October 2012, with figures on grape varieties, planting 
year, altitude, grape weight, potential alcohol content, total 
tartaric acidity, pH, malic acid, potassium, TPI, anthocyanins 
and colour intensity.

Harvest controls. During harvest, the Overseers’ Service 
controls grape movements and the arrival of grapes at the 
wineries, keeps watch over the wine region’s borders, checks 
grape quality and coordinates the Harvest Helpers hired by 
the Board to supervise grape weighing at each of the scales 
located near vinification centres, where each has a Harvest 
Terminal that processes the data from every Grape Grower’s 
Harvest Card. For the 2012 harvest, the Board hired a total 
of 169 Harvest Helpers, in addition to 18 additional Support 
technicians who helped with the inspection tasks of the 
Overseers’ Service. They were dedicated mainly to controlling 

The Control Board carries out field checks on compliance by growers of the D.O.Ca. Regulations regarding growing practices, training and pruning, planting 
density, that the grape varieties planted are authorised, etc



��

 TECHNICAL SERVICE

the wine region’s borders, randomly inspecting the harvesting 
of vineyards and grape loading and supervising the harvest 
helpers at weighing stations.

Winery inspections. Before registering the wineries, the 
Overseers’ Service inspects their facilities to ensure that they 
conform with the information provided in the request form and 
that they meet with the D.O. Ca. Regulations for each type of 
registration (growers, keepers, co-operatives and ageing). 

In 2012, the Overseers’ Service also carried out a total of 
417 wine stock inspections in wineries. These are undertaken 
systematically to check stocks and ageing in various containers 
by type of wine and vintage, as well as to check on the 
use of back labels and seals by bottling wineries. They also 
systematically undertake inspections in the finished product 
warehouses and take samples to verify labelled wines. Finally, 
it carries out monitoring and surveillance tasks throughout the 
year, dealing with the circulation of wines between registered 
wineries and the dispatching of wines that are not protected 
by the Designation or that have been disqualified. Wines 
being transported are sampled extensively and subjected to 
laboratory and sensorial tests. The Control Board Overseers’ 

Service also carries checks on complaints about improper 
use of the Rioja name outside the wine region. The Technical 
Service staff also co-operates in dissemination activities 
(guided tastings, conferences, etc.)  carried out by the Control 
Board.

Approval of 2011 vintage wines. The Control 
Board has been applying an approval process to all the wines 
produced in each vintage since 1980, following up on these 
wines throughout the various ageing stages. The execution and 
coordination of the approval process for the wines of each 
new vintage is the responsibility of the Overseers’ Service.

The first applications for 2011 wine approvals were 
submitted on 21 October 2011, so the wines could be 
marketed as young wines. During the month of November 
2011 several wineries also asked for early approval of up 
to 10% of their wine. Systematic sample taking began on 1 
December, attending to the requests of wineries. The sample 
collection schedule is implemented by the Overseers’ Service 
with the help of nine temporary employees. Samples are taken 
from every single tank in each winemaking winery. The sample 
taking process concluded on 29 February 2012, as a very 

Every month, samples of Rioja wines are taken by the AC Nielsen company in different countries to be analysed by the Board’s Overseers’ Service and the 
Tasting Committee, both to assess the characteristics of the product and to check the authenticity of the guarantee labels
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high number of samples were taken this year and many of the 
wineries did not ask for samples to be taken until close to the 
deadline. In a first stage, 3,941 samples were taken. These 
represented 274.67 million litres of wine of this vintage made 
in the D.O.Ca. Rioja. Of these, 3,853 (97.7%) samples were 
approved. New samples were taken of the rejected wine for 
which appeals had been lodged between 12 January and 
11 May 2012. Thus, the total number of samples taken was 
4,068. For the 2011 vintage, the Control Board used 147 
tasters to carry out the sensorial tests. Seven tastings were 
carried out every day —three at the Wine Research Station 
in Haro and four at the Control Board headquarters. The 
approval committees held a total of 347 sessions, assessing 
an average of twelve samples per session. At the sessions, the 
committees determine whether a sample qualifies or not and its 
quality level. This last parameter is used to compile the overall 
rating of the vintage.  The Appeals Committee, which consists 
of thirteen members, met in 5 sessions, each attended by 
five tasters. They assessed 16 samples that had been initially 
rejected by the Regular Tasting Committee, of which 7 were 
approved and 9 ultimately rejected.

The approval process represents one third of the work 
carried out by the Control Board Authorised Overseers for 

three months; two tasting coordinators and one driver for three 
months; one secretary for five months and seven specialists 
who take samples during one and a half months. 2 to 4 
vehicles were used every day to transport sample takers and 
samples. Chemical analyses of samples were carried out in 
the laboratories of the wine research stations in the relevant 
Autonomous Communities, free of charge for registered 
growers.

Monitoring of approved wines. In 2012, the 
Overseers’ Service took 638 samples of market-ready bottled 
wines and 22 samples of bulk wine transported between 
registered wineries. 

Moreover, the Control Board has an agreement with the 
company AC Nielsen, for the collection of market samples. In 
2012, 920 samples were taken at different points of sale, both 
domestically and abroad. All samples were subjected to lab 
tests and sensorial tastings. The results were highly satisfactory, 
showing that most wines surpassed the official global rating 
originally awarded to the vintage during the initial rating 
stage. This is logical, as the best wines of each vintage are 
used for the Crianza, Reserva and Gran Reserva categories.
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I.T. SECTION

Equipment. In order to keep equipment up to date and 
capable of handling the growing volume of data and 
streamline data processing, the old  IBM 9406-70 AS-400e, 
with 12.58 GB storage capacity was replaced with a new IBM 
AS-400 Power 720  E4B with 139 GB capacity. 

Programming. The various applications used in-house are 
maintained. 

I.T. section: wineries

Wine movements and stocks. The Control Board 
Technical Service undertook exhaustive computer controls of 
wine and stock movements carried out by the wineries. Proof 
of this is that, every month, an average of 4,670 vintage 
control and wine movement sheets are checked and coded. 
These are supplied by ageing wineries, wine keepers and co-
operatives within the first ten days of each month. The sheets 
—corresponding to an average 6,443 wine movements a 
month in 2012— were processed. Any anomalies found were 
immediately reported to the Authorised Overseer Service.

By the end of 2012, the number of members that use 
computerised wine movement sheets rose to 333, while the 
number of members requesting this system —which allows for 
computerised data exchange— grew steadily. 

Simultaneously with movements, sales documents on 
sales on the export market (averaging 231 a month) are also 
submitted. These are process and allow the Board to compile 
statistics on foreign sales of Rioja wine by the following 
variables: country, type of winery, category, type of wine, 
etc. These statistics, those of sales on the domestic market and 
summaries comparing current figures with those of the previous 
year are sent to the registered owners and associations every 
month.

With regard to the Register of Wineries, the records are 
permanently updated with information on additions, removals, 
changes of ownership, changes in ownership, container 

capacities and number and capacity of barrels in each winery.
After the harvest, the sworn winemaking statements from 

each winery are processed and the figures provided are 
checked against the figures of the Control Board Technical 
Service during harvest. After the approval process, non-
qualified wines are controlled and monitored. Wine losses 
during barrel ageing are also checked.

Finally, it should be pointed out that ageing wineries, wine 
keepers and co-operatives benefit from the section’s personal 
face-to-face and telephone attention in solving queries and 
incidents that often arise regarding wine movements, stocks, 
regularisations, statistics, etc.

I.T. Section: Vineyards

The activities carried out by the Control Board Technical 
Service in this area took place chronologically as follows:

January – March: after concluding the checking and 
recording of data on harvest, production and vinification, and 
authorised grape and wine production reports were issued 
to winemakers, and the period for claims and queries was 
opened. After this, a harvest report is also sent to growers with 
information on approvals, and overproduction stocks. After 
all claims had been lodged and dealt with, new reports are 
issued.

April – June: after the abovementioned process, 
maintenance and updating tasks are again taken up on the 
Register of Vineyards. 
The files sent by the three Autonomous Communities regarding 
the Register of Vineyards (additions, removals, ownership 
changes, etc.) are processed and sealed copies are returned 
to the stakeholders.

All vineyard owners who do not collect their grape 
grower's card are requested in writing to explain the reason 
for this, and, when such reasons are not provided, the relevant 
vineyards are removed from the records.
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The Control Board Technical Service undertakes exhaustive computer controls of wine and stock movements carried out by the wineries with an average of 
4.670 vintage control and wine movement sheets being checked and coded every month.

July – August: after concluding the modifications to the 
Register of Vineyards, bills are issued and sent to the entities 
who distribute these and collect taxes. The documentation on 
vineyards processed during the harvest is scanned. Graphical 
digitising of vineyard printed forms lasted until the end of the 
year.

September – October: claims regarding Grape Grower’s 
Cards were dealt with, and processing went ahead of the 
production of registered vineyards planted in 2010 that had 
been inspected by the Overseer Service. Cards were prepared 
for those growers who did not already have other vineyards in 
production. Ageing wineries, wine keepers and co-operatives 
were sent the harvest statement forms and lists were issued for 
234 winegrower wine stocks.

November – December: 234 harvest and vinification 
statements submitted by winemaking winegrowers and 404 
harvest statements submitted by firms (ageing wineries, 
wine keepers and co-operatives) were checked against the 

information obtained through the Harvest Terminals managing 
grape deliveries and the Grape Grower’s cards.
Throughout the year, 1,390  vine planting requests were 
processed from La Rioja, 206 from Alava and 143 from 
Navarre. These were all submitted to the Control Board by the 
viticulture services of the three regions.
In addition to the above activities, face-to-face and telephone 
queries from growers were attended to at the Control Board 
offices, particularly just before and during harvest and during 
the period when the yields of two-year-old vineyards have to 
be managed.
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MARKETING AND COMMUNICATION
Activity Reports
by department 

The Marketing and Communication Department is 
responsible for the planning, co-ordination and management 
of the different promotional activities in which the Control 
Board is involved, in both the areas of publicity and of 
press and public relations. The department is responsible 
for planning and conducting publicity campaigns and 
promotional collaboration with the media, and for creating 
and carrying out various initiatives to promote Rioja wines, 
such as the Prestigio Rioja Prize, the presentation of new 
vintages, attending fairs, organising winetasting courses, 
collaborating with other bodies involved in promoting wine, 
and so on.

As an important part of the Board’s communication 
strategy, permanent relations are maintained with the media 
through the Press Office, which issues more than one hundred 
press releases, reports and special joint publications every 
year, and deals on an individual basis with the numerous 

requests for information received from the 
media and trade journalists.

The Marketing and 
Communications Department 

is also in charge of the Board’s 
various publications (the 

“CONSEJO” newsletter, the annual 
report, the web site and various 

promotional and informative materials, 
which are reedited and reprinted regularly 

due to high demand), managing the Rioja 
Wine Information Office, situated within 

the Board itself, and dealing with 
the many people, both Spanish 
and foreign, who visit the 
Board’s headquarters daily. 

It also plans and co-ordinates 

market surveys and image surveys carried out by specialised 
companies, and distributes the results. 

The Department’s action plan for communication focuses 
mainly on achieving goals defined within the general 
communications strategy approved by the Control Board 
Plenary:

a) To use the media to convey an image of quality, 
diversity and innovation for Rioja wines with a continuous 
flow of information.

b) To improve the reputation of Rioja wine among 
consumers, disseminating those characteristics that best 
highlight its uniqueness.

c) To generate an attractive, modern image of Rioja wine 
that brings it closer to young consumers while promoting 
“responsible drinking” initiatives.

d) To consolidate the image of the Wine Region as the 
leader of the Spanish wine sector and of the Control Board as 
the body that represents it in all areas.

The dissemination of the differentiating aspects of our 
Wine Region, from viticulture to the vinification and sale of 
the wines, is based on key concepts, such as the quality and 
originality of its grape varieties, the ageing potential of the 
wines, the quality assurance offered by a strict control system, 
the history of the area, its diversity and dynamic nature and 
an intelligent balance between tradition and modernity —all 
that which ultimately helps highlight the uniqueness of Rioja 
compared to other wine regions in Spain and abroad.

.

Communication goals and strategies
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A campaign to continue breaking 
export records

The D.O.Ca. Rioja invested 7.4 million euros in the 2012 
promotional campaign in major Rioja drinking countries 
(Spain, the UK, Germany, the USA, Switzerland, Sweden, 
Mexico and China) with the goal of strengthening the 
excellent position achieved by the wines of this Wine Region 
and to consolidate the historic export figures achieved in 
2011. 

The Control Board thus provided continuity for its 
promotional efforts aimed at achieving one of the main goals 
of its Strategic Plan: increased exports. This is one of Rioja’s 
key solutions to prepare for the end of the economic crisis 
and the results achieved so far in both sales and position in 
the international market have confirmed the wisdom of that 
strategy. 

The Control Board designed a global strategy for all 
the countries where the promotional campaign was to be 
deployed, involving both wineries and importers. The main 
goal pursued is to empower and give prestige to the Rioja 
brand among final consumers, prescriptors, journalists and 
POS professionals. Another priority strategic goal is to focus 
campaigns on achieving a greater presence and visibility for 
Rioja at points of purchase through specific promotions. 

The key messages conveyed by the campaign focus on 
the great quality and diversity of Rioja wines, their constant 
innovation, their consistent authenticity, Tempranillo as a key 
to their personality, their excellent value for money and the 
tradition and prestige of the region.

With regard to investments by country, the United States 
received 2,915,353 euros, totalling the highest share, as it is 
considered the market with the greatest growth potential. Just 
as in the U.S., promotional investments were made in Mexico 
(685,279 euros), Switzerland (586,535 euros) and China 
(549,142 euros) with co-funding from CMO funds, given 
their status as ‘third countries’. The CMO funds provided 
the D.O.Ca. Rioja with an additional 2.35 million euros 
for promotions outside the EU. The second country with the 
greatest promotional investment (1,184,661 euros) was the 
United Kingdom, the leading importer of Rioja wines with 
33% of total exports. Germany was allotted 300,121 euros, 
Sweden 168,150 euros, and Spain, with 70% of sales of 
Rioja Wine, 984,868 euros. This completed the total budget, 
which experienced a 2 million euros cut over the previous 
year.

Promotion in the international marketplace

The Control Board website (www.riojawine.com) was revamped in 2011, 
unifying the websites that had been developed by each of the countries in 
which there is a promotional campaign.The ‘Tapas Fantasticas’ initiative received three awards 

for best promotional event of the year in the UK and the 
largest wine consumer platform in the U.S., Snooth.com, 

showcased the D.O. Ca. Rioja as ‘Wine Region of the 
Year 2011’
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UNITED STATES 

The 2012 ‘Vibrant Rioja’ campaign in the United 
States, a country that currently occupies the third place in 
the ranking of Rioja importers, focused on developing a 
campaign of integrated marketing with public relations, 
sponsorship, advertising and promotion programmes at point 
of sale, relationship with the media, social networks and 
online communication, while maintaining a balance between 
professionals and consumers.

One of the pillars of this year’s campaign was an 
ambitious programme of POS promotions, with 75% of 
the budget to be spent off-trade and 25% on-trade, to 
generate visibility for the Rioja brand in both sales channels, 
thereby increasing sales of Rioja. Rioja implemented 
various programmes directed by the Brand Ambassador, 
Ana Fabiano, with the support of 5 regional ambassadors. 
There were supporting events both for wholesalers and 
for retail chains and independent retailers, with consumer 
promotions, regional advertising, wine tastings, pairing 
dinners, training and incentives for salespersons and 
managers, and distribution of merchandising materials. 
Activities focused on key markets, namely New York, Florida, 
Chicago, California and Texas, while a major event was 
organised for professionals and consumers in Miami. The 
Rioja brand continues to grow in the United States, forging 
long-term alliances with retailers nationwide, as well as key 
independent retailers across the country, such as Applejack’s, 
the largest U.S. independent wine store, with an exclusive 
clientele of visitors to the best-known ski resorts in the country. 

There was also an online advertising campaign in lifestyle 
media, mainly aimed at young, urbanite, end customers, 
linked to parallel actions such as wine tastings and Rioja 
parties with food and wine pairings. The campaign has 
a group of about 90.000 consumers and about 4.500 
professionals who follow its activities and receive newsletters 
with information about the campaign and invitations to events. 

The popular US wine consumers’ website Snooth.com, with 
over a million monthly users, awarded the D.O.Ca. Rioja 
the title of ‘Wine Region of the Year 2011’ —a particularly 
valuable recognition because it comes from the wine lovers 
themselves.

Vibrant Rioja best consumer campaign in United 
States. The D.O.Ca. Rioja received the 2012 Silver Anvil 
Award Winner for Integrated Communications of Consumer 
Products from the Public Relations Society of America. Hun-
dreds of campaigns competed for the award in this category, 
one of the most coveted because of the large number of sub-
missions. This year’s finalists included multinational companies 
such as John Deere, Diageo and American Express. The prize 
awarded to ‘Vibrant Rioja’ was collected by Pablo Olay, 
campaign director and executive of CRT/tanaka, the agency 
which runs Rioja’s campaign in the United States. The Silver 
Anvil Awards have grown both in scope and recognition 
since their inception in 1946. This year, almost 1.000 cam-
paigns contended for the awards in their different categories. 
The leading public relations firms from both the United States 
and abroad compete in this annual event, with campaigns for 
organisations the calibre of IBM, General Motors, Nestlé and 
IKEA, to name a few 

Vibrant Rioja best consumer campaign in United 
States. The D.O.Ca. Rioja received the 2012 Silver Anvil 
Award Winner for Integrated Communications of Consumer 
Products from the Public Relations Society of America. Hun-
dreds of campaigns competed for the award in this category, 
one of the most coveted because of the large number of sub-
missions. This year’s finalists included multinational companies 
such as John Deere, Diageo and American Express. The prize 
awarded to ‘Vibrant Rioja’ was collected by Pablo Olay, 
campaign director and executive of CRT/tanaka, the agency 
which runs Rioja’s campaign in the United States. The Silver 
Anvil Awards have grown both in scope and recognition 
since their inception in 1946. This year, almost 1.000 cam-
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Seminar offered in 
Miami to about 70 
journalists and VIP 

buyers as part pf the 
‘Grand Tasting 2012’ 

with the participation of 
several representatives 
of the new generation 

of Rioja winery owners 
and winemakers. 

Pablo Olay, campaign 
director, collected the 
award, considered 
the “Oscars” of the 
public relations and 
marketing industry in 
the United States.

The Vibrant Rioja’ online campaign implemented by the D.O.Ca. Rioja 
in the United States in 2012 won the award for best PR campaign in 
digital media campaigns, beating renowned brands such as  
McDonald’s, Vodafone and Unilever. The virtual community of followers 
of Rioja in the USA currently has more than 80,000 registered users.
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paigns contended for the awards in their different categories. 
The leading public relations firms from both the United States 
and abroad compete in this annual event, with campaigns for 
organisations the calibre of IBM, General Motors, Nestlé and 
IKEA, to name a few. 

Award for best campaign on social networks. The 
Vibrant Rioja’ online campaign implemented by the D.O.Ca. 
Rioja in the United States in 2012 won the award for best 
PR campaign in digital media campaigns, beating renowned 
brands such as McDonald’s, Vodafone and Unilever. The 
campaign aims to increase the visibility of the Rioja brand in 
social networks and attract American consumers in a fun way 
through a series of educational initiatives around wine. The 
digital marketing programme implemented by the D.O.Ca. 
Rioja through social networks in the United States includes 
a collaboration with the CNBC show ‘Wine Portfolio’, a 
blogger press trip to Rioja, sponsoring the Annual Bloggers 
Conference in 2011, broadcasting live from the 2011 Grand 
Tasting, and campaigns on Facebook and Twitter. The virtual 
community of Rioja followers in the USA currently numbers 
more than 80,000 registered users and about 3,500 profes-
sionals with ties to the wine business. The Digital PR Awards 
are granted each year by PR News, the leading publication in 
the field of public relations in the United States, in recognition 
of those campaigns that demonstrate the best communication 
strategy through digital media, from international corporations 
to small businesses, NGOs, associations and Government 
agencies.

Rioja Grand Tasting en Miami. The fourth edition of the 
Grand Tasting, Rioja’s main promotional activity in the United 
States, was held on 30 April in Miami, with the largest array 
of Rioja wines ever shown in the country. Members of the 
trade press and more than 250 professional buyers —mainly 
sommeliers, retailers and distributors— had the opportunity of 
tasting over 200 wines from 85 Rioja wineries represented by 
fifty of importers. The ‘new generation’ of Rioja winemakers 

was showcased in a seminar with about 70 journalists and 
VIP buyers, where they discovered that, while Rioja is an Old 
World wine region, it is constantly evolving, thereby maintain-
ing a perfect balance between tradition and innovation. Led 
by the renowned educator Marnie Old, the seminar included 
presentations from the following young Riojan winemakers: 
Raquel Pérez (Bodegas Ontañón), Carlos Martínez Bujanda 
(Bodegas Valdemar) and Javier Murúa (Bodegas Muriel). 
Andrew McNamara, master sommelier and wine director of 
Premier Beverage, gave the local perspective on the situation 
of the wine market in the United States. The day before, the 
winemakers were invited, together with the editor of Snooth.
com, Gregory Dal Piaz, to participate in an online discussion 
about Rioja, which could be followed through the #riojabuzz 
hash tag. The discussion on Twitter was a success, generat-
ing 2.328.174 total impressions (including retweets) and 
121.403 accounts (unique users). In addition the programme 
included a new event aimed at end consumers organized in 
collaboration with the wine portal Snooth.com. The revenue 
obtained with the tickets bought by more than 300 attendees 
went to the Make a Wish Foundation in South Florida.

Sponsorship of the ‘Spanish Soho Mile’. Rioja wine 
was the exclusive sponsor of the most important event in Span-
ish fashion in the United States, the ‘Spanish Soho Mile’, held 
on 31 May in New York. The best-known Spanish clothing 
brands with shops in New York’s most famous shopping dis-
trict participated, including Agatha Ruiz de la Prada, Mango, 
Pikolinos, Custo Barcelona and Camper. Under the slogan 
“Follow the Red Dress”, the event took place on the streets 
of New York’s Soho. More than 2,500 participants (journal-
ists, designers, fashion lovers and young people) were able 
to enjoy special offers as well as a Rioja wine bar to enjoy 
a glass of wine while making their purchases in each of the 
nine Spanish fashion shops. Vibrant Rioja also sponsored the 
presentation to the press of the designs made by students at 
FIT (Fashion Institute of Technology), inspired by Spanish art 
and culture, using red as the colour of reference
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Vibrant Rioja at the biggest wine event in the 
United States. Vibrant Rioja took part in the famous Aspen 
Food & Wine Classic, the most anticipated event in the wine 
industry in the United States, held in Aspen, Colorado, 15-
17 June. In addition to offering five tastings for consumers, 
Vibrant Rioja hosted the most popular VIP party of the festival, 
promoted by the Spanish celebrity chef José Andrés, winner 
of the prestigious James Beard Award. The 5,000 tickets 
available were sold three months before the most anticipated 
food and wine festival of the year, where fans, trade influen-
tials and world-renowned chefs like Jacques Pépin, Giada De 

Laurentiis, Mario Batali and Emeril Lagasse, participated in 
three days of tastings, interactive workshops and spectacular 
parties. The Wines of Spain tent invited attendees to enjoy the 
pairing of wine with tapas prepared by chef Javier González-
Bringas from the Tempranillo restaurant, as well as cured ham, 
cheese, almonds and other Spanish products. For the third 
consecutive year, the Vibrant Rioja tables, where consumers 
enjoyed more than 35 wines during the festival, were the 
most visited and Rioja stood out again as the most recognised 
Spanish region among American consumers.

COMMUNICATION AND PROMOTION Promotion in the international marketplace

International Tempranillo Day 
 
Coinciding with the second celebration of the 
International Tempranillo Day on 8 November, 
Vibrant Rioja organised tastings across the 
country during the month of November, 
along with a campaign on social networks. 
The famous blogger Nanette Eaton led a 
virtual tasting of Rioja wines and Tempranillo 
wines made in the USA through a tweet 
chat, carried out in collaboration with the 
American association TAPAS (Tempranillo 
Advocates Producers and friends Society), 
which brings together producers and 
friends of Tempranillo. The tweet chat 
gave way to a competition among the 
consumers on Facebook with a trip to 
Rioja with all expenses paid as prize.

 Vibrant Rioja took part in the famous Aspen Food & 
Wine Classic.

‘Spanish Soho Mile’.

The Rioja campaign in the USA launched an activity in April targeting consumers in the newly 
opened restaurant of the TRYP hotel chain in New York, which offered a selection of Rioja wines 

by the glass paired with tapas created by the Riojan chef Ignacio Echapresto, holder of a Michelin 
star. Rioja is the first designation of origin to partner with the popular hotel chain.
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UNITED KINGDOM 

Britain remains very prominently the leading importer 
of Rioja, with an aggregate growth over the past two years 
of 28%, making it one of Rioja’s priority markets. The most 
outstanding activity of the 2012 campaign in the United 
Kingdom was, once again, the Rioja Tapas Fantásticas 
festival, this year in its fifth edition. The festival has received 
several awards for best promotional event. Furthermore, 
the ‘ Rioja sommelier challenge’ competition was organised 
jointly with Imbibe magazine, there was a promotion in 67 
independent retailers and Rioja was the exclusive sponsor 
of the Club Elite VIP room for buyers and journalists at the 
London International Wine Fair (LIWF) and sponsored three 
major awards in the wine sector for producers and wine 
shops.

The D.O.Ca. Rioja fosters its internationalisation through 
key buyers from around the world. through the sponsorship 
by the Control Board of the most exclusive area of the London 
Wine Fair, which has become a great promotional showcase 
and one of the essential events for the wine sector, with 
exhibitors from 40 countries and more than 15,000 trade 
visitors. The fair was attended by a representation of the 
Control Board led by its President, Victor Pascual, and by the 
members of the producing sector José María Daroca, Carlos 
Esparza and Alejandro Las Heras, as well as by the heads of 
the Control Board Marketing Department, Ricardo Aguiriano 
and Rebeca Gómez. The Control Board sponsored the Club 
Elite room, a VIP room for journalists and buyers, offering an 
exclusive tasting of Rioja wines, as well as a selection of food 
products from the wine region. 

The successful 2010 promotion in independent retailers 
was repeated this year, in co-operation with Harpers Wine 
& Spirit Trades Review with a wide range of activities. A 
total of 67 independent retail outlets participated in a month 
of Rioja promotions throughout October, introducing Rioja 
to their customers with various initiatives, such as tasting 

sessions guided by Masters of Wine, Rioja tasting dinners 
in restaurants with Michelin stars, sales incentives and 
cross marketing in shops selling Spanish regional products. 
Retailers were incentivised with the offer of the title of “Rioja 
Independent Retailer of the Year” and two prizes of 1,000 
and 500 GBP the greatest efforts to promote an uplift in sales 
(Cambridge Wine Merchants and The Longship received the 
first and second prize respectively). 

In October, Wines from Rioja teamed up with the on-trade 
magazine Imbibe, widely-read by sommeliers, to offer this 
group a day of tasting and educational master classes with 
Rioja wines available exclusively on-trade. The influential wine 
buyer for the Tate group and wine critic for The Telegraph and 
Imbibe, Hamish Anderson, collaborated in the selection of 60 
wines among the 200 submitted by wineries. 

Rioja Tapas Fantásticas awarded as best 
consumer event in the United Kingdom. The 
awards received by Rioja Tapas Fantásticas in the last 
three years have consolidated the festival as the leading 
wine promotional activity in the UK. The prize for best 
wine promotional campaign awarded by the International 
Wine Challenge, where the D.O.Ca. Rioja competed with 
major wine regions across the world, joins the prize for best 
consumer campaign in 2010 awarded by Drinks & Business 
magazine, and the prize for best event awarded in 2012 
by the UK Communication and Public Relations Agencies 
Association.

Rioja wines and tapas —the most genuine representation 
of Spanish food, became one of the major tourist attractions 
in London on 14-15 July 2012. More than 15,000 
consumers enjoyed the quality of Rioja wines offered by forty 
wineries, as well as a variety of tapas, made by ten Spanish 
restaurants in London, in the fifth edition of the Rioja Tapas 
Fantásticas’festival organized by the Rioja Control Board in 
Potters Fields Park, at the foot of the Tower Bridge in London, 
and recognised as the leading wine event in the country.

It was held in a festive atmosphere with a markedly 

COMMUNICATION AND PROMOTION 



Susy Atkins, critic for the Sunday Telegraph, and Olly Smith, taster, comedian and BBC presenter, are the journalists who led the Rioja seminars and guided 
tasting tours of the stands. Between them, is the London-based Spanish chef José Pizarro, who gave cooking demonstrations. The cook José Pizarro in one of the 
cooking demonstrations alongside Olly Smith.

A group of attendees at the 5th 
Rioja Tapas Fantásticas festival 

under Tower Bridge, which  
exhibited the Olympic rings. 
Rioja wines encouraged the 
Olympic spirit of Londoners.

The ‘Rioja Tapas Fantásticas’ initiative received a Golden Hedgehog 
award in Birmingham in the ‘Event of the Year’ category.

Control Board Delegation at LIWF 2012.

Spanish character, and the thousands of Londoners who 
attended the fifth edition of Rioja Tapas Fantásticas also had 
the opportunity to increase their knowledge of the world of 
wine in ten seminars given by two personalities who are well 
known to the British public, Olly Smith, taster, comedian and 
BBC presenter, and Susy Atkins, Sunday Telegraph wine critic. 

Both also staged a new activity, guided tastings for groups of 
10 consumers who accompanied them on a tour of 5 winery 
booths. This initiative was warmly received and all places 
were reserved days before the celebration. 

Another new feature was the inclusion of social media 
—Twitter and Facebook— in the event to allow visitors to 
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comment on their experience, as well as collaboration with 
the American consumer portal www.snooth.com, which 
streamed the festival live with the aim of promoting it among 
its more than one million unique visitors. They public also 
enjoyed the live food demonstrations of the renowned London-
based Spanish chef José Pizarro (José tapas bar and Pizarro 
restaurant), who produced different Spanish food dishes like 
potato omelette, garlic shrimp, cod with peas and vegetable 
menestra. While attendees ate their tapas they enjoyed 
live music by Spanish musicians and DJs from London, who 
offered flamenco fusion, tropical rhythms and world music. 

GERMANY  

In Germany, the second-largest importer of Rioja, 
highlights include a partnership with Meininger, an industry-
leading food and wine media group, for several joint Rioja 
wine educational and promotional activities targeting 
professionals and consumers and the participation in the 
Forum Vini and Barzone trade fairs. Rioja experts David 
Schwarzwälder and Jürgen Mathäß were responsible for the 
preparation of the material published in different publications 
belonging to the Group. 

The Barzone is a trade fair devoted to the latest 
gastronomic trends for food professionals held on 21 and 22 
May in Cologne. Rioja stood out as one of 104 exhibitors 
with its own wine bar where you could taste some 50 
Rioja wines. The fair was visited by some 5,600 opinion 
leaders and on-trade professionals. In parallel, the D.O.Ca. 
Rioja organized 4 wine tasting seminars for about 150 
VIP professionals, led by the expert Richard Grosche. The 
participation of Rioja in FORUM VINI, one of the biggest 
fairs for wine for consumers in Germany, which took place in 
Munich between 9 and 11 November, included a tasting of 
50 Riojas in the MUNDUS VINI section. Christoph Nicklas, 
editor of Weinwirtschaft, presented a selection of Rioja 
wines in the course of a guided tasting. Finally, the Rioja 
Wine Information Centre in Germany participated in the 

2012 Edition of the eat&STYLE gourmet fairs in Munich (2-4 
November) and Cologne (16-18 November). In addition to 
tastings at the Rioja booth of Rioja, David Schwarzwälder and 
Jürgen Mathäß led seminars on Rioja. Special mention should 
be made of the Rioja seminar led by David Schwarzwälder 
at the Hochschule Geisenheim University, which specialises in 
winemaking. It was attended by 60 students, destined to be 
future opinion leaders, wine experts and sommeliers.

After the successful end of The Voice of Germany 
competition, more than 1,500 personalities from the world 
of music and television in Germany celebrated the after-show 
party with Rioja wine. With more than four million viewers, 
this final gala of the German version of the contest included 
figures of the likes of Robbie Williams, Nelly Furtado, and 
Leona Lewis. The winner was Nick Howard. They all had the 
opportunity to enjoy wines from 30 Rioja wineries through 
the exclusive sponsorship of the Control Board of the D.O. 
Calificada Rioja.

SWITZERLAND  

The D.O.Ca. Rioja maintains its excellent position in 
Switzerland, a market of particular importance, as it is one of 
the countries with the highest rate of penetration of Spanish 
wine. In Switzerland, Rioja is to participate in various cultural 
events and wine and food festivals as a platform to showcase 
the diversity of Rioja wines for consumers, with tastings in a 
casual, relaxed atmosphere. The campaign is to be supported 
by online advertising in lifestyle media, and activities 
involving social media. The presentation ceremony of the new 
Rioja campaign under the motto “Weil Dich das bewegt, was 
Du liebst” was held on 13 April in the Clouds restaurant in 
Zurich, where David Schwarzwälder and David Martinez, 
chef of the restaurant, presented the wines and dishes to 
Swiss opinion leaders (Company CEOs, groups, etc.). 

Expovina is the most important wine trade fair in 
Switzerland, a market where there are no wine fairs aimed 
at professionals and nationwide. It was held on 1-15 to 
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November 2012 in Lake Zurich. Rioja participated for the 
fourth consecutive year occupying the Weinforum space 
located next to the entrance to the fair grounds, turning it 
into a Rioja Lounge for three weekends. Visitors were able 
to taste more than 70 Rioja wines presented along with 
Spanish tapas, as well as receive detailed information about 
the wines from Rioja campaign staff in Switzerland. David 
Schwarzwälder directed three themed tastings on Rioja wines 
which were attended by some 150 sommeliers, distributors 
and industry professionals. 

Among other activities, the D.O.Ca. Rioja participated in 
the Swiss ‘Vinea’ fair held from 31 August to 2 September as 
guest region and collaborated with the Club de la Barrique in 
Berne which has more than 500 members. There was also a 
tasting of Rioja wines aimed at professionals and prescriptors 
in the KLEIN & FEIN exhibition, held at the same time as the 
WINE DAY, an exhibition/tasting of Spanish wines where 50 
Swiss importers show wines that are already on the market. A 
new way of reaching consumers is the ‘Rioja nights’ carried 
out during the weekends of March in the Lenzerheide Hotel, 
located in a ski resort. They consist of offering customers Rioja 

wines paired with Spanish tapas at the hotel’s Tapas Lounge 
and proposing that they participate in the ‘Aroma parcours’ 
game, which consists of describing the different wine-related 
aromas contained in fragrance jars. The prize was a bottle of 
Rioja.

During the summer, Rioja sponsored an event organised 
by Rundfunk.FM, an Internet radio channel which is broadcast 
in the summer from the outdoor patio of the Landesmuseum, 
and has become a huge festival in the heart of Zurich aimed 
at a young audience. As a sponsor, Rioja has the exclusive 
of red wines in the event. In addition, Rioja was present in all 
media with a radio spot and had a stand where 30 brands 
of Rioja are exposed. The sponsorship of the Whyliof golf 
tournament in northern Switzerland, with a tasting of Riojas 
and tapas for all players, aimed to promote Rioja wines in 
the golfing community, comprised of major wine consumers 
with a high income level. Finally, the collaboration with the 
Widenmos resort should also be mentioned. It hosted the 
event carried out by the leading business social network in the 
German-speaking area, Xing, under the theme ‘Business in 
social media vs. Fun media in social networks’.

Participation in the Barzone fair in Germany..

Rioja Wine Lounge’ at the entrance to Expovina. Rioja has become a tradition at the Nobel NightCap.
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SWEDEN 

Sweden, is the fifth importer of Rioja and the campaign 
continued with activities such as participating in the Nobel 
Prizes, the Rioja Sommelier Award, —unofficially considered 
the Swedish sommelier school championship— and the 
tastings and seminars for catering professionals and 
consumers. Social media also played a prominent role in the 
campaign. 

The sixth edition of Rioja Sommelier Award took place on 
the 14th of November at the trendy venue of Södra Teatern. 
With its long and successful tradition, it has established itself 
as the “junior championship” for sommeliers in Sweden. 
This year there were four teams competing: Grythyttan 
University, Restaurangakademien, Vinkällan and Gustibus. 
The competition was lead by Klas Lindberg, winner of 
Swedish chef of the year and former winner of RSA, and he 
made three dishes that the teams (and audience) got to taste 
and recommend Rioja wines for them. The winners of this 
year’s Rioja Sommelier Award were Grythyttan University for 
the second consecutive year. Patrik Nilsson, Daniel Rittberg 

Schein and Elin Joachimsson won the title, trophy and the trip 
to Rioja.

For the seventh year in a row, Rioja was the exclusive 
wine of the ‘Nobel Nightcap’, the party held after the Nobel 
Prize gala dinner. This year the venue was The Royal Institute 
of Technology in Stockholm and it was attended by more than 
1,500 distinguished personalities, including prize winners, 
students, politicians and representatives of Swedish industry 
and culture. Laureates and guests once more enjoyed the 
quality and diversity offered by Rioja wines, whose exclusive 
presence in the most significant events held in Sweden 
reflects its excellent position in that country. Students from 
the Restaurangakademien sommeliers’ school, the most 
prestigious in Sweden, were in charge of pouring the wines 
for attendees explaining the characteristics of the wide 
selection of Rioja brands which represented the Designation 
of Origin which their importers contributed voluntarily. 

MEXICO

The D.O.Ca. Rioja presented the new image of the 
‘Mexico moved by Rioja’ promotional campaign in March 
in the city of Mexico. The campaign, which started in 
2009, has successfully positioned the country among the 
top ten importers of Rioja. Mexico is considered one of the 
strategic markets in the international development of Rioja 
wine sales. With the new image, Rioja sought to reach 
younger consumers through the incorporation of two national 
talents: the chef of the Merotoro restaurant , Jair Téllez, and 
Denise Gutiérrez, lead singer of the Hello Seahorse! band. 
Both collaborated to create the new image of Rioja and 
demonstrate that the passion with which they have led their 
professional careers is the same that each of the more than 
500 Rioja wineries employ to offer the best wines of Spain. 
The event launching the campaign was attended by importers, 
special guests and of course the new talents, who delighted 
the audience with a musical set inspired by the characteristics 
of the four categories of Crianza, Reserva, Gran Reserva 

Winners of the Swedish Rioja Sommelier organized by the Control 
Board is the most prestigious competition for young sommeliers Sweden, 

involving students sommelier schools. The prize for the winning team 
consists of a trip to the D.O.Ca. Rioja 

COMMUNICATION AND PROMOTION Promotion in the international marketplace



��

and guarantee of origin. The wines were accompanied by a 
unique Baja California menu, demonstrating once again the 
perfect pairing of Rioja wines and Mexican food. 

Rioja promotional activities carried out in Mexico in 2012 
include TV, radio and Internet ads, as well as support for the 
POS activities of importers, participation in fairs and food 
events, and tastings in cities like Monterrey, Guadalajara, 
and so on. These include a tasting led by Deby Beard for one 
hundred Mexican businessmen invited by Telefonica at its new 
Movistar Centre. Also worth mentioning is the promotion at 
the chain stores specialising in selling wine —La Naval, La 
Europea y Grupo PRISSA— with the aim of improving brand 
recognition and consumer loyalty at the time of purchase. 

Rioja wine was one of the stars of Millésime Mexico 
2012, held 6-8 November with the presence of 18 
Michelin stars and attended by Mexico’s great chefs. The 

Chairman of the Control Board, Victor Pascual, headed the 
Rioja delegation to the event, where 35 brands from 20 
wineries were tasted and meetings with opinion leaders 
and prescriptors, as well as directors of major Mexican 
food chains were held. The meetings culminated with a 
lunch organised by the Spanish Ambassador to Mexico 
in honour of the D.O.Ca. Rioja which was attended by 
key businessmen and opinion leaders and Mexican and 
Spanish nationals living in Mexico. In addition to having 
the exclusive Rioja Wine Bar for tastings, Rioja activities at 
Millésime Mexico 2012 included ‘express tasting’ consisting 
of the same wine served in three different glasses, a fun 
experience in collaboration with Riedel, the world’s leading 
glass manufacturer, which allowed participants to discover the 
magic of glasses when it comes to enjoying a wine.

Deby Beard, brand Ambassador of Rioja in Mexico, and Victor Pascual, 
Chairman of the Control Board, at the Rioja Wine bar during the inaugura-
tion of Millésime Mexico. Guests included Mario Bernardoni, CEO of 
the IMC group which has a chain of 40 restaurants, Félix Gómez, Iberia 
Mexico general director, Juan Vela, Chairman of the Vela Hotel Group and 
the general manager of TV Azteca. 

Chef Jair Téllez and singer Denise Gutiérrez 
joined the Rioja campaign in Mexico. 

COMMUNICATION AND PROMOTION Promotion in the international marketplace

The D.O.Ca. Rioja Brand Ambassador to Mexico, Deby Beard, said at the presentation that she was 
“proud to continue to be part of this unique campaign in Mexico, because in our country no other 
designation of origin is so committed to bringing the fascinating world of wine to the public. What I 
love about Rioja is that it not only offers the highest quality wines, but also innovates continuously in its 
processes, in its proposals, and now also in its language with consumers.”
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CHINA 

China joined the Rioja foreign promotional campaigns for 
the first time in 2012, with a budget of €500.000. The country 
has become a strategic goal for the development of exports of 
Rioja wine. 2012 saw the largest growth in sales (+38,1%), 
bringing China up to 7th place among Rioja importers. The 
main objective of the campaign is to educate opinion leaders 
and business professionals on the virtues of Rioja wines 
through events, seminars and direct actions with importers 
and retailers. This is achieved through seminars and tastings 
in various cities, direct actions with importers and retailers 
and cooperation with Chinese investment banks to offer wine 
tastings for their preferential customers. The programme 
includes participation in fairs and wine events, visits to the 
Region for opinion leaders, pairing dinners in restaurants, 
POS promotions, a website in Chinese, advertising on the 
Internet and trade magazines, and the sponsorships of events, 
among other activities. The event to launch the campaign was 
the first Rioja Fair, held in Hong Kong and Shanghai, which 
turned out a great success. 

Rioja wine had a special role in the celebration of the 
Chinese New Year, the most important traditional festival in 
the Chinese calendar. During this festive week nationwide 
(from 23 to 29 January), Rioja wines had a special promotion 
in 60 specialised points of sale distributed in 7 cities: 
Shanghai, Beijing, Shenzhen, Wenzhou, Tianjin, Taicang and 
Fushun. The goal was to increase the visibility of the Rioja 
brand for consumers and stimulate sales through the gift of 
a box of wood identified with the Rioja logo and the slogan 
of the campaign in Chinese, two glasses, a corkscrew and a 
brochure about Rioja Wines. 

The first exhibition of Rioja wines held in China 
brought together 1,400 professionals- The 1st 
Rioja Wine Fair, the first promotional event organised by 
D.O.Ca. Control Board in China, was held in Hong Kong 
and Shanghai on 13 and 15 March, respectively, and had 

a successful participation with a total of 1,400 experts, 
sommeliers and trade professionals. Each event was attended 
by 67 Riojan wineries and more than 250 wines. Attendees 
commented on the wide range and diversity of wines. The star 
of the event was the Tempranillo variety. Before the tasting, a 
seminar was held at each event for trade professionals and 
prescriptors. They were led by two specialists: Susie Wu and 
Peter Kwong. The former is considered one of the greatest 
experts on Rioja wine, about which she has written several 
books. Kwong is founder and chairman of the Hong Kong 
Wine Judges Association and Chairman of the Committee 
of Education & Training, During his presentation he said 
that “Rioja could not have begun its promotion campaign 
at a better time, because importers are looking to expand 
their products with quality wines.” He also mentioned “the 
diversity, the concept of barrel ageing and its guarantee of 
origin as the three qualities that attract Hong Kong importers 
and retailers to Rioja wines.”

COMMUNICATION AND PROMOTION Promotion in the international marketplace
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Over 60 Rioja winemakers 
showed the quality and 
traits of their wines to  
attendees at the Hong 
Kong and Shanghai 
events.

COMMUNICATION AND PROMOTION Promotion in the international marketplace
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Visits to Rioja by journa-
lists and buyers

Trips for professional prescriptors from international 
markets is considered strategic for the Rioja sales promotional 
campaign because they are considered one of the best ways 
of showing them how the wine region has evolved in recent 
years, both in its viticulture and wineries, as in its wide range 
of styles of wine. 

13 trips were organised in 2012 for a total of 54 visitors 
—30 journalists and 24 sommeliers and buyers— from 
six countries (22 from the United States, 3 from the United 
Kingdom, 3 from Sweden, 9 from Switzerland, 11 from 
Mexico and 6 from China). 2012 featured the addition of 
China to the programme and increased visits by buyers/
sommeliers from the United States, most of whim participated 
in POS promotion programmes The trip to Rioja is part of an 
incentive that is negotiated at the beginning of the programme 
as a prize if they reach sales targets. Furthermore, in addition 

A visit to Rioja at the end of may 2012 by a group of wine distribu-
tion and sales professionals from the United States included: Fernando 
Salazar, Wyndham Worldwide chain; Brian Siebenschuh, chef of the 
Orsay in Jacksonville; Julian Mayor, sommelier at the Bourbon Steak 
Michael Mina in Washington DC; Jenna Boyer, sommelier of the Michael 
Mina restaurant in San Francisco; Victoria Peterson, owner of the Peterson 
Wine Cellars shop in Illinois; and David Derby, JJ Buckley chain wine 
buyer

 A new feature since the campaign began operating in China in 2011, is the trip by 
a group of six food and wine journalists from China who visited Rioja from 12 to 
16 June. The delegation consisted of: the chairman of the Hong Kong Wine Judges 
Association, Peter Kwong; the editor of Travel and Leisure and Restaurant Review 
magazines, Leaf Yang; the contributor to various media and jury competitions such 
as the China Wine Challenge, Fiona Sun; the prominent educator of the WSET and 
writer for Fine wine and Liquor magazine, Grace Sheng; and the Chief editor of Cru 
Magazine, Eddie Chui.

to journalists specialising in wine and food, invitations 
expanded to life style media, journalists writing for new 
consumer segments, travel writers and so on.

Neal Martin, the Spanish wine taster for Robert Parker’s Wine Advo-
cate visited Rioja. In June, a group from the United States consisting 
of 5 wine and food bloggers —including Joe Roberts, of Wine Dude, 
Gregory Dal Piaz, of Snooth.com, and Richard Jennings of the Huffing-
ton Post— visited the region.
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Article on 
Rioja published in The 

Daily Telegraph by Victoria Moore, one of 
the British journalists who visited Rioja in 2012 together with 
Sarah Jane Evans.

The press group from Mexico that visited the D.O.Ca. Rioja from 19 to 23 June 
consisted of 5 wine and food journalists, including Rodolfo Gerschman, editor of 
Catadores, Emilio Farfán, columnist of El Universal, and Angel Rivas, co-publisher 
of the section Buena Mesa section of the Reforma newspaper.

Sommelier students from Mexico visited the D.O.Ca. Rioja at the end of their course. 

Two press groups from Switzerland visited Rioja in April and Sep-
tember. The first consisted of Isabelle Küffer of the NZZ newspaper, 
Yvonne Eckert of the Ringier Group, and Monique Rijks of the Bi-
lanz financial magazine. The second included Shirely-Ann Amberg, 
of Annabelle magazine, Isabel Plana, of Stil-Magazin (supplement 
to NZZ am Sonntag), Pierre Thomas, freelance writer and Nadia 
Athanasiou, photographer. 

Rioja heads the list of top 10 wine tourism 
destinations that no wine aficionado should 
miss, recommended for 2013 in differ-
ent countries by the renowned American 
magazine Wine Enthusiast. Its wine editor, 
Michael Schachner, toured Rioja during 
the first week of October 2012. He found 

that the region had undergone spectacular changes since his first visit ten years before, particularly in areas 
such as the development of wine tourism. Michael Schachner considers that Rioja offers a privileged mix of 
thousand-year-old history, captivating landscapes, spectacular cuisine and fine wines. In his article, in addition 
to recommending restaurants, hotels, wineries and places to see, he also highlights the importance of some 
of the Region’s cultural aspects, such as the Monastery of San Millán de la Cogolla, where the first texts ever 
written in Spanish can be found. 
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Rioja wine in the media

Permanent relations with the media are a fundamental 
part of the Control Board’s communication strategy. These 
are maintained directly by the Communications Office 
and through the PR agencies that manage the Rioja 
promotion campaign in different countries. Throughout the 
year, more than one hundred press releases, reports and 
special joint publications were published and extensively 
covered by regional, national and international media. The 
communications office individually attended to numerous 
queries were from media doing special reports about Rioja 
and those who follow industry news regularly, such as press 

agencies and regional media. Permanent contact was also 
maintained with wine journalists, both from the trade press 
and from the general press with wine sections. The Board 
also signed cooperation agreements with various media to 
disseminate information about Rioja wines, both in Spain and 
in the main Rioja consuming countries.

COMMUNICATION AND PROMOTION 

The largest virtual community in the 
world of wine distinguishes Rioja as 
‘Wine Region of the year’

In early 2012, the popular U.S. wine lifestyle platform, 
Snooth.com, named Rioja ‘Wine Region of the Year 2011’, 
a recognition of the continuing success  of the wine region 
on the international market. Snooth.com is the largest website 
in the world dedicated to wine, with more than one million 
monthly users and 950,000 registered registered active users, 
which gives special importance to this recognition of Rioja 
wine by wine loving consumers.

Snooth.com Editor-in-chief Gregory dal Piaz stated 
that “Rioja region you must explore,” 
because “the wines are simply too good 
to ignore.”. For the head of Snooth.com, 
Rioja is unmatched in offering wines at 
an incredible value, with both excellent 
ageing potential and a broad diversity in 
style and it has proven that “it can age 
even better than many more famous and 
costly examples.” Dal Piaz applauds the 
successful way in which Rioja implements 
diverse winemaking styles, from those 
made in a more traditional manner to the 
more modern ones, with a wide range 
“able to supply nearly all palates with 
wines of preference.” He concludes that 
no other wine region could compete to 
deliver such value. 

For the Snooth.com community the 
most compelling argument to grant this recognition is the 
excellent value Rioja wines offer consumers. As Dal Piaz says, 
“I tasted so many $30 and under wines from Rioja this year 
that simply blew away almost all other wines at the same 
price point. Even at higher price points, the values are still 
there.” 

The American wine platform www.snooth.com, with more than one million users, praises Rioja’s 
ageing potential and diversity of styles.
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Classic Riojas once more seduce U.S. 
wine critics

The most renowned trade journalists who write for 
some of the most important U.S. publications, such as 
The Wine Advocate (R. Parker), The New York Times, The 
Huffington Post and Wine Spectator,  have noticed the 
growth of consumer demand for more classic Rioja wines. 
Rioja Reservas and Gran Reservas normally come into the 
‘premium’ category of more than $20 and, according to 
the publication M. Shanken Daily, wines at this price point 
are the fastest growing segment. This growth has also been 
reflected in the on-trade, as confirmed by Tylor Field, Vice 
President Wine and Spirits at Morton’s Steakhouse, who said 
that  for the last couple of years, their restaurants “have seen 
sales increases in the Reserva and Gran Reserva categories.” 
According to Control Board statistics, these two categories in 
the United States grew by 57% in 2011 and 30% in 2012.

In October of 2012 Wine Spectator featured Rioja on 
its cover and in several articles written by Thomas Matthews, 
the magazine’s Executive Editor. In them, Matthews said 
that “through the years, Rioja has amassed a reputation 
as a result of years of innovation and investment.” He also 
mentioned that the style developed in the late nineteenth 
century is now called traditional, producing “supple, elegant 

reds with delicate flavours of dried fruits, tobacco and 
spices”. meanwhile, the New York Times wine critic Eric 
Asimov, argued how Gran Reservas overcame the worldwide 
consumer craze for plush, dark, bountiful flavours: “these 
graceful, elegant wines captivate both sensually —their 
polished textures feel so good in the mouth that you are 
drawn irresistibly to the next sip— and intellectually, by 
almost demanding your attention as you seek out each elusive 
nuance.”

In the most read online newspaper in United States, 
The Huffington Post, Richard Jennings affirmed that Rioja 
distinguishes itself as the region offering the best value for 
great quality: “for those of us looking for our aged red wine 
fix without having to pay exorbitant prices ... a region that 
has long made high-quality, age worthy wines ... is Rioja”. 
At the end of the year, Neil Martin, of Robert Parker’s Wine 
Advocate also wrote about the extraordinary quality of the 
Crianzas from Rioja which, in some cases, are comparable 
to their older siblings: “Rioja boasts some wonderful Crianzas 
that are fresh and vibrant and can offer as much complexity 
as the Reservas or Gran Reservas.”.   

Rioja wines lead the news in the 
Spanish press

Rioja wines are mentioned and praised the most by the 
Spanish press in 2012, according to the conclusions of the 
‘2012 Media Report. Communication in the Wine Industry’ 
released by the consultancy Castrogaliana. The study is based 
on the analysis of thousands of non-advertisement texts written 
about wine in eight thousand copies of the most influential 
newspapers in Spain. The conclusions of the media report 
also mention that the regional press usually mentions wines at 
more affordable price points than the national press, which 
regularly includes wines at over 25 euros per bottle. Another 
important conclusion of the report is that only a small group of 
wineries and their brands attempt to and manage to achieve 
a significant news impact.

COMMUNICATION AND PROMOTION 
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2012 Rioja Wine News Show

More than one thousand on-trade and distribution 
professionals attended the Rioja Wine News Show, held 
in Madrid and Vigo in order to learn first hand about the 
spectacular and innovative range of wines offered this year 
by the wine region, leader in the Spanish premium wine 
market. In A total of 270 wines from more than 100 wineries 
were tasted. These are wines that were put on the market in 
2012 in their different categories and vintages of wine aged 
in oak barrels, which are the main distinguishing feature of 
the D.O.Ca. Rioja. The 2009 Crianzas, 2008 Reservas and 
2006 Gran Reservas were presented alongside wines from 
previous vintages that had been aged for longer periods at 
the discretion of each winery. It also included a section for 
other kinds of special wines from vintages prior to 2009, 
which are sold with the generic guarantee of origin back 
label. 

The renowned sommelier of Zalacaín restaurant, Custodio 
Zamarra, inaugurated the event in Madrid with words of 
praise for wines which he considers a paradigm “of balance, 
elegance and finesse.” In Vigo. it was the veteran journalist 
Guillermo Campos who made the presentation, highlighting 
the leading role played by Rioja in Spain, to the point of 
having coined the term “riojitis” to describe consumers who 
are addicted to these wines.

The President of the Control Board, Victor Pascual said 
that “this meeting of Rioja wine with on-trade and distribution 
professionals has already become a tradition, reflecting our 
close relationship.” “On the one hand, we wish to express our 
gratitude to the hospitality and distribution industry because 
it is thanks to their efforts and loyalty to our wines that Rioja 
can continue to lead the market. On the other hand, this new 
edition of the Rioja Wine News Show brings a spectacular 
range of top quality wines that only Rioja is able to offer 
on the market year after year. It is a great example of the 
diversity of the wines offered by our wine region and of the 
great innovative capability of our wineries, which are always 
attentive to market demands.”

(left) The hotel NH Palacio in Vigo hosted Rioja Wine News Show on 12 November. 
(right) As has become customary, the Madrid hospitality and distribution professionals attended en masse the Rioja Wine News Show, held in the recently 
inaugurated Palacio Neptuno in the Spanish capital

The renowned sommelier Custodio Zamarra presented the 2012 
Rioja Wine News Show. Next to him, Victor Pascual, President of the 
Control Board, Borja Monje, Álava provincial Director of Agriculture, 
and Rosa Angulo, head of the ICEX Wine Department.
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Participation in Millésime Madrid 2012

The Control Board participated in the sixth edition of 
the renowned and exclusive food event Millésime Madrid 
2012 in 3-5 October. The event brings together the elite and 
the new generations of Spanish cuisine with a spectacular 
staging. La Rioja, 2012 Spanish Food Capital, was the 
guest region. It was represented by six chefs and 
a selection of their best agri-food products, among 
which wine occupies a privileged place. At the 
new “Rioja Wine Lounge” space, sponsored by 
the Control Board, visitors were able to taste 
wines from fifty Rioja bodegas with the help of five 
renowned Madrid sommeliers: María José Huertas, 
from ‘La Terraza del Casino’; David Robledo, from 
the ‘Santceloni’; Víctor Díaz, from ‘Va de Baco’; 
Alejandro Rodríguez, from ‘Ramón Freixa’; and 
Julián Sánchez, from Lavinia. Another activity, this 
time in collaboration with Riedel, the world’s most 
renown wineglass manufacturer, consisted in ‘express 
tastings’, in which the same wine is tasted from 
three different wineglasses, a fun experience which 
allowed participants to discover the magic of glasses 
when it comes to enjoying a wine.

Historical tasting of 1982 vintage 
Riojas at Lavinia  

The activity consisted of a horizontal tasting of six 1982 
vintage Rioja wines as the star activity of Lavinia’s “Month 
of Rioja” between September and October 2012. The great 
ageing potential of Rioja wines results in true oenological 
gems and is one of its most recognisable distinguishing signs 
that is highly valued by consumers. This that has been decisive 
in achieving the wine region’s international reputation. The 
1982 vintage was the first to be rated Excellent after the 
legendary vintage of the 1964, and it was not until 1994 
that the vintage would get the highest rating in Rioja. A 

group of experts participated in the tasting, led by Marie 
Louise Banyols, Product Director at Lavinia, accompanied by 
the President of the Control Board. The stars of the tasting 
were six Gran Reservas, all of which evinced a superb 
development over the thirty years that had passed since they 
were made. It was a unique opportunity to enjoy history in a 
bottle, through these fantastic wines: Viña Albina, by Bodegas 

Riojanas; Conde de Valdemar, by Bodegas Valdemar; Sierra 
Cantabria, by Bodegas Sierra Cantabria; Viña Real by 
CVNE; Muga by Bodegas Muga; and 904 by La Rioja Alta. 
The tasting leader defined them as unique, different wines, 
emphasizing the presence of fruit and high acidity that makes 
such long ageing possible and, in some cases, their persistent 
mouthfeel. The six wines were magnificently paired with a 
menu prepared by the Lavinia chef, Ange García. 

Promotional activities in Spain

The Mayor of Madrid, Ana Botella, along with the Presi-
dent of the Control Board, Victor Pascual, at the opening 
of Millésime Madrid 2012. 

Few regions in the world can offer 
such ‘oenological jewels’ as these 
thirty-year-old Rioja Gran Reservas.
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Participation a success in the 
promotional initiative ‘The positive side 
of life’ 

The communication initiative ‘La cara positiva de la 
vida’ (‘The positive side of life’), promoted by the DOCa 
Rioja Control Board, has concluded with extremely successful 
participation figures, securing over 23,000 followers for its 
profiles on Facebook and Twitter. This has turned Rioja, in 
just four months, into the wine designation of origin with the 
largest number of fans and followers in Spain and the greatest 
content influence on Facebook. There was a draw among 
all participants and the first prize was a trip to London. The 
winner was Ada María Martínez from Murcia.

‘La cara positiva de la vida’ earned an enthusiastic 
response from thousands of Internet  users. This underscores 
the opportunities offered by the innovative experience 
initiated by the DOCa Rioja in September 2012 with the aim 
of providing people with the opportunity to use social media 
to share positive news about their daily lives, their successes 
and celebrations accompanied by a good wine. This was 
expressed in thousands of messages and pictures. Most had 
to do with emotions and relationships and few with economic 
and social issues. They were sent by those who joined the 

initiative through the microsite www.lacarpositivadelavida.
com and the profiles DOCa Rioja profiles in Facebook (Rioja 
Wine Spain)— and Twitter (@RiojaWine_Es and the hashtag 
#Riojalacarapositiva). Most followers were young, aged 25 to 
35. The cities of Madrid, Barcelona, Valencia and Saragossa 
provided the largest numbers of participants. 

High participation rates plus an audience of several 
million Internet users have turned the DOCa Rioja into a 
leading brand in social media. Social media engagement and 
influence metrics show that Rioja is an influential and relevant 
brand, sharing quality content that permeates its audience. 
Their ‘Rioja Wine España’ Facebook profile enjoys the largest 
following of any Designation of Origin, while its Twitter profile 
achieved second place in just four months.

The thousands of people who sent messages and photos 
showing their happiest and most positive moments to ‘La cara 
positiva de la vida’ participated in weekly draws for bottles of 
the Control Board’s institutional wine, wine tourism packages 
including weekend trips to Rioja and a trip to London for two 
as grand prize. The winner of the first prize was Ada María 
Martínez de Haro, a thirty-year-old from the town of Águilas 
in Murcia region. 

Thousands of people sent mes-
sages and photos showing their 
happiest and most positive mo-
ments to ‘La cara positiva de la 
vida’ ('The positive side of life').
   

The picture that won the first prize 
of the ‘La cara positiva de la vida’ 
draw. It was sent by Ada María 
Martínez with the slogan ‘dying of 
laughter’. 

‘The positive side of life’ initiative has captivated 23,000 followers, making Rioja the most influential wine region in Spain’s social media.  
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The winemakers José Bezares, founder of Bodegas 
Campo Viejo, and Julio Faustino Martínez, founder of the 
Faustino Group, as well as the grape grower José Angel 
Alegría, founder of the ARAG-Asaja agricultural organisation, 
were the stars of the ‘Tribute to Illustrious Rioja Wine 
Personalities’ held by the Control Board on 27 September, in 
recognition of the personal and professional career of these 
three prominent leaders of the Rioja wine industry, whose 
contribution has been essential in configuring the current 
model of wine region and in the expansion of the Rioja brand 
all over the world.

José Bezares, Julio Faustino Martínez and José Ángel 
Alegría are three essential figures in the recent history of Rioja 
Wine. They have left a deep mark on the collective memory 
of the wine sector and had an outstanding participation in 
the development of the current model of wine region. They 
were key players in the great transformation experienced by 
Rioja in the last half century and its worldwide success. As 
the Control Board President Victor Pascual pointed out in his 
speech, “the three honoured personalities are all a reference 
in the historical development of our wine region and perfectly 
exemplify the key to its historical evolution, which sets us 
apart from other wine regions. Its is primarily based on the 
human factor, in people whose leadership and future vision 
have made Rioja wine great.”.

For the President of the Control Board, “in these difficult 
times, the vision that these three personalities have always 
demonstrated is more necessary than ever, because they have 
been able to create, innovate and analyse contexts in order to 

react in the most suitable way at each stage of their lives.” He 
encouraged the wine region to follow their example and learn 
that “it is possible to adapt and reinvent oneself without losing 
one’s identity, something that our designation needs right now, 
as it is not its future that is at stake, but its present, because 
never have there been such constantly changing times as 
now.” Victor Pascual particularly valued the fact that, from 
their different positions, all three had always understood that 
“the wineries and vineyards are inextricably associated in this 
region” and that in few places like here “is wealth distributed 
from the vineyard to the point of sale.”

The three honourees expressed their emotion and 
gratitude for receiving this tribute from their own people 
—the friends and colleagues of their long careers in the wine 
industry. José Ángel Alegría stressed in his speech that “faced 
with threats such as the liberalising new plantings, we have 
to defend the social distribution of vineyards to the death. I’ve 
seen what has happened with the wine elsewhere in Spain 
and I prefer our model.” The President of the Autonomous 
Community of La Rioja, Pedro Sanz, closed the event by 
recognising the “work, commitment and dedication” of the 
three personalities, whom he thanked for “having dedicated 
their lives to the service of the good name, reputation and 
quality of Rioja wine”, contributing “to increase the well-
deserved universal fame it enjoys.” Also, Pedro Sanz said that 
the winners are the “living history of Rioja wine culture and, 
without them, it would not be what it is today nor would it be 
as important, so it is only fair to dedicate this heartfelt tribute 
to them.”

The Aldeanueva de Ebro Wine Museum hosted the Tribute to Illustrious Rioja Wine Personalities, jointly organised by the  Rioja Control Board and the 
themed portal, lomejordelvinoderioja.com, with the collaboration of the Aldeanueva Town Council. The President of La Rioja, Pedro Sanz, and the Mayor of 
Aldeanueva, Ángel Fernández participated in the event, together with regional authorities and a representation of the Rioja wine industry.

Recognition of three prominent leaders of the D.O.Ca. Rioja: winemakers José 
Bezares and Julio Faustino Martínez and grape grower José Angel Alegría.



��

Prestigio Rioja Prize: Rioja Wine in 
solidarity with Pau’s Project

The Control Board presented a donation of 50,000 
euros to the Unicef humanitarian project led by the Spanish 
athlete and 16th Prestigio Rioja Prize winner Pau Gasol, 
who thanked it for the “the support of Riojan society, which 
will help children in Africa have the opportunity of a better 
future.” The money went entirely to ‘Pau’s Project’, which aims 
to fight against malnutrition in Africa and promote education 
in the continent. This commitment shows the solidarity of our 
most international basketball player, who was joined by the 
D.O.Ca. Rioja with the ‘Rioja Wine in solidarity with Pau’s 
Project’ campaign. “With this great contribution we can offer 
better food and education,” said the Spanish pivot, who also 
said he rejoices whenever he sees Rioja wine in restaurants 
and other establishments in the United States, as it makes him 
feel closer to Spain and he always drinks it.

Pau Gasol received the 16th Prestigio Rioja Prize, 
unanimously awarded by the jury who considered him 
an example of a vocation dedicated to excellence in the 
basketball courts and a great ambassador of the values of 
our country throughout the world. In Since 2003, he is also 
ambassador of Unicef Spain, where his work has become 
particularly significant since 2010, when ‘Pau’s Project’ was 
created. After Pau Gasol received the Prestigio Rioja Prize in 
October 2011, the Control Board responded to the athlete’s 
social work by launching the campaign ‘Rioja Wine in 
solidarity with Pau’s Project’, which took effect on 23 March 
2012 when the funds raised with the collaboration of wineries 
and growers were delivered. 

Mourning for Antonio Mingote, judge 
of the Prestigio Rioja Prize

The Control Board joined the regret expressed by all of 
Spanish society for the death of Antonio Mingote, one of the 
great Spanish intellectuals, who was a cartoonist, humorist, 
writer and member of the Royal Academy of the Spanish 
Language. Many people in Rioja will always remember his 
cordiality and kindness, demonstrated in each edition of 
the Prestigio Rioja Prize, whose jury panel he joined as a 
permanent member in 1999 together with Carmen Iglesias, 
Camilo José Cela, Angel Martín Municio, Adrián Piera, Juan 
Antonio Samaranch and Rafael Ansón. 

Antonio Mingote was one of the more active judges of the 
Prestigio Rioja Prize, and he regularly attended the jury panel 
meetings and the award ceremonies in Logroño. Among 
other collaborations, Antonio Mingote was responsible for the 
tribute to the prize winner, Antonio Banderas, at the 2005 
awards ceremony, which was held in Logroño. 

He always showed a great appreciation for Rioja 
wines and underscored the value of the culture of wine 
for our civilization. This is the reason for his disinterested 
participation as member of the jury panel. The award 
was created in 1994 by the Control Board to distinguish 
individuals or institutions who have contributed to the renown 
of the culture and lifestyle surrounding wine through their 
cooperation in the conservation and praise of values and 
customs of peoples with a winemaking tradition. With sincere 
appreciation for honouring the Prize with his participation, the 
Rioja Control Board bid him the last farewell from the heart. 

The Rioja brand ambassador in Los Angeles, Nina Sventiska, gave Pau 
Gasol the donation in March 2012.

Antonio Mingote was responsible for the tribute to the prize winner, Anto-
nio Banderas, at the 2005 awards ceremony, which was held in Logroño.
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The Control Board receives 2012 Roast 
Garlic award’

The Control Board received the ‘Virrey Ajo Asado 2012’ 
award.  The ‘Roast Garlic’ award is a distinction that the 
Hotel Virrey in the town of Arnedo grants to individuals 
and institutions in recognition of their work as outstanding 
ambassadors of La Rioja, its customs and its cuisine in the 
framework of the Roast Garlic Food Festival. Now in its 
tenth edition, this year the jury panel decided to pay tribute 
to the Control Board of the D.O.Ca. Rioja. The Hotel Virrey 
manager, Yolanda García, said that the Control Board is 
the  “maximum representative and guarantor of the quality 
of Rioja wine, as well as a worldwide promoter of the image 
of our land through its wines.” Víctor Pascual received the 
award from her predecessor, Mandi Ciriza, who leads the 
Canal Cocina food channel. He thanked the hotel on behalf 
of the wine industry. “I also place great value upon certain 
types of recognition received in our own land, as they are not 
easy to obtain, perhaps because we lack some of that French 
‘chauvinism’ to feel proud of what we have, what we are 
and what we have achieved with our model of designation 
and the efforts and vision of several generations,” he said. 
He added that, “lately, our designation of origin has received 
several awards of great importance in countries such as Great 
Britain and the United States, where it has been recognised 
as wine region of the year. These major awards confirm our 
commercial success and the good image of our wines in 
those countries, but we also feel great satisfaction when these 
achievements are known and valued in our own land.”

The Vuelta awarded the ‘Friend of the 
Rioja’ distinction 

Javier Guillén and Abraham Olano, respectively 
general manager and sports manager of the Vuelta Ciclista 
a España cycling race, received the distinction “Friend of 
Rioja” on August 22 at a ceremony held at the Control Board 
headquarters, which wished to recognise the contribution 
of this great sporting event to the promotion of Rioja wines. 
“For our designation of origin, the Vuelta is a magnificent 
showcase through which cycling fans in Spain and other 
countries show the attractions of our region, of which wine 
is its main distinguishing feature,” said the President, Victor 
Pascual. Javier Guillén thanked the Board for the distinction 
“that strengthens the ties that the Vuelta has with this land of 
such hospitable people. The recognition of the Rioja is for us 
a great honour.  It is as if you ask the girl of your dreams to 
marry you and  she says yes,” he concluded.

‘A Book and a Glass of Rioja: the 
pleasure of culture’

The Control Board, collaborates with Booksellers’ 
Association of La Rioja in organising the campaign ‘A Book 
and a Glass of Rioja: the pleasure of culture’ a pioneering 
initiative in Spain to commemorate World Book Day in La 
Rioja while linking the celebration to the culture of wine. From 
23 to 28 April, Rioja booksellers gave book-buyers a mini-
bottle of Rioja wine dressed with a special commemorative 
label featuring the campaign slogan. For the design of the 
label the Control Board held a competition among students 
at the Higher School of Design of La Rioja. The winner of the 

(left) The Control Board receiving the 2012 Roast Garlic award. (right) The President of the D.O.Ca. Rioja, Victor Pascual, hands the “Friend of Rioja” distinction to Javier Guil-
lén and Abraham Olano. They are accompanied by the Mayor of Logroño, Cuca Gamarra, and Regional Minister of Presidency of the Government of La Rioja, Emilio del Río.
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first prize, worth 400 euros, was Juan Miguel Porres for the 
work entitled “UNCORKING THE IMAGINATION”. They two 
runners-up, Francisco Alonso García and Marta del Pozo 
Herce,  received prizes of 100 euros each. 

Advertising campaign. In 2012, the Control Board 
carried out a campaign promoting Rioja wine in Spain 
under the slogan ‘The positive side of life. Rioja, a thousand 
and one wines, a thousand and one hits’ with the aim of 
communicating the diversity, quality and innovation of Rioja 
wines. Most of the budget went to an advertising campaign 

on radio stations —Onda Cero, Cadena Ser y Cadena 
100— as well as inserts in wine and food magazines. An 
advertising campaign of ‘The positive side of life’ was also 
carried out on digital media to generate more visibility and 
traffic from consumers to the microsite, Facebook and Twitter. 

Promotion in Lavinia and El Corte Inglés. The 
Control Board signed an agreement with Lavinia to celebrate 
the “Month of Rioja”, which includes the decoration of 
shops and shop windows, the publication of a Rioja feature 
in Lavinia Actualidad, an event in each store with a tasting 
of all listed Rioja wines, a special raffle of a trip to Rioja 
as a purchasing incentive and activities such as the tasting 
of 1982 vintage Gran Reservas. The Gourmet Experience 
establishments of El Corte Inglés in Madrid Castellana, 
Madrid Goya and Alicante hosted a consumer campaign 
from 29 October to 24 November 2012. The campaign 
was further strengthened with a collaboration at the opening 
of the Gourmet Experience space in Madrid Callao and by 
placing promotional material in a selection of 15 Gourmet 
shops belonging to the chain and the publication of a special 
feature and advertising in the September and December 
2012 issues of Gourmet Experience magazine. 

The Rioja Control Board’s sponsorship of the charity pelota match “Titín 
III and friends”, held on 14 May in Logroño, is a sign of commitment 
to the wine sector with La Rioja society. Rioja wine is a key driver of 
the regional economy but it also contributes to initiatives such as Titín’s, 
whose proceeds to the La Rioja coordinating office for development 
NGOs.  

The Rioja wine Albiker 2011, by Bodegas Altún, was the winner of PRIMER 
2011 award at the final tasting of the Fourteenth Carbonic Maceration Wines 
Show held on 9 May at the headquarters of the Control Board, which co-
sponsored this initiative of the OpusWine publishing house with the Basque 
Government. In the picture, the young winemaker of Bodegas Altún, Iker Martínez 
Pangua, receives the prize from the Control Board President, Víctor Pascual. The 
General Director of Agriculture of La Rioja, Igor Fonseca, the Director of MiVino-Vi-
num, Cristina Alcalá, and the Advisor of the Ministry of Environment of the Basque 
Government, Daniel Solana appear with them

Presentation of the winning label and finalists of the 2012 World Book 
Day competition. 
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Control Board Publications. Two print and online 
issues of the CONSEJO Newsletter were published in 2012. 
The purpose of this newsletter is to reinforce communication 
between the Control Board and growers and winemakers. 
The Annual Report is a complete collection that describes 
the activities carried out by the Control Board and provides 
a vision of the current situation of the D.O.Ca. Rioja with 
the most significant statistics on vineyards, production, 
vinification, wineries, sales, etc. The official Control Board 
website (www.riojawine.com) renewed its design in 2011 
and is permanently updated with contents that provide a 
complete view of the D. O. Ca. Rioja. The Control Board also 
has diverse material available such as a map of the Wine 
Region, a Rioja Wine Tasting Manual, a catalogue and poster 
on Rioja grape varieties, generic information leaflet in several 
languages, a winery directory, a vintage rating card, etc. 

Dissemination and training resources. The 
Rioja Wine Information Office is located at Control Board 
headquarters. Since it was created in 1993, the number of 
visitors and the amount of information sent worldwide has 
grown continuously. Control Board technicians have been 
teaching beginners’ winetasting courses since June 1998. 
The courses are held at the headquarters of the Control Board 
on Saturday mornings from 10.00 am to 1.00 pm and cost 
18 euros. A total of 16 courses were taught in 2012 to 225 

students from various locations and of various nationalities. 
The tasting courses in Spanish universities are part of the 
Rioja wine culture dissemination programme for young 
people, launched in 1999 by the Control Board. The courses 
are taught with the cooperation of the Student Unions of the 
various universities and an expert professor. In 2012 courses 
were taught in the I.E.S.E. Business School in Barcelona (11 
April), the University of the Basque Country, Lejona Campus 
(9 May), the Autónoma University in Madrid (18 May), the 
Artxanda Catering School (20 June) and the Higher School of 
Catering in Madrid (15 November). 

Sponsorship and cooperation. The Control 
Board participated in numerous national and international 
events, by contributing funds and information materials, 
providing generic wines, offering tastings through the 
Control Board technicians, or by lending its facilities. Some 
of the most relevant events sponsored by the Control Board 
were  the Rioja Alavesa Harvest Festival and its Rioja Wine 
Competition, the Primer Carbonic Maceration Wines Show, 
the ‘Riojan, young and fresh’ initiative, organised by the 
Vocento Group  and the ‘Titín III and friends’ charity match. 
The Control Board headquarters also hosted Rioja wine 
promotional activities promoted by other entities, like the 
twentieth Rotary Solidarity Tasting and the Fundación Caja 
Rioja Cosechero Wine Competition.

Presentation of the 2011 Annual Report to media editors in the D.O.Ca. Rioja.
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Rioja bottle sales surpass 355 million for third 
consecutive year

The D.O.Ca. Rioja managed to keep its sales at a figure 
over 355 million bottles for the third year in a row. This is 
mainly attributable to a continued rise in demand in export 
markets, with record sales close to one hundred million litres 
—almost four out of ten bottles sold by the Wine Region. 
China  continues to show the largest growth, rising to 7th 
place among importers of Rioja, where the UK stands out 
above the rest absorbing one third of total exports.

Despite today’s difficult economic context, Rioja 
continues to make inroads in what it considers its strategic 
markets —which account for more than 80% of world 
wine consumption— where Rioja is the 
undisputed leader among Spanish wine 
regions. There is no doubt that this is due 
to the proven quality and reputation of 
Rioja wines, considered a safe value by 
consumers worldwide. Specialising in 
barrel-aged wines has earned the region a better position in 
higher value-added segments.

2012 sales figures

The total volume of wine sold by the DOCa Rioja in 2012 
was 266.4 million litres (ML) —0.93% less than the previous 
year. Spain remains the main market for Rioja, with 169,4 
ML(-4.26%) accounting for 63.6% of total sales, while exports 
amounted to 96.96 ML (+5.47%) increasing their share to 
36.4% of sales, a trend that has remained constant in recent 
years. By type of wine, 90% of sales are of red wines, with 
239.1 ML, while the rest of sales are divided between whites 
(14.4 ML, up 0.41% from last year) and rosés, with 12.9 ML 
(down 3.24%).

In 2012, Rioja exports maintained the positive trend of 
the two previous years, with successive sales record figures 
totalling a 34% growth in three years, bringing them very 
close to achieving the current 100 ML target. Rioja’s main 
markets continue to be the UK, Germany, USA, Switzerland 
and Sweden, in that order. These five countries absorb 
more than 70% of the Wine Region’s exports. Consistently 
maintaining investments in major importing countries has been 
the key sales driver, helping to improve the positioning of the 
Rioja brand against the competition.

Rioja’s top importer is the United Kingdom. One third 
of Rioja sales abroad take place in the 
UK, totalling 32.7 ML in 2012 —a 6.8% 
growth. Germany holds second place, 
with 18.7 ML, with a 3% increase over 
the previous year, while the Crianza 
category grew by 14% for the second 

consecutive year. 
The United States ranks third among Rioja importers with 

sales of 8.85 ML in 2012 and a steady growth in recent 
years. Of particular note in 2012 is the 25% rise in sales of 
Reserva and Gran Reserva wines, proof of the good position 
achieved by the DOCa Rioja in the U.S., the recipient of the 
largest share of the Control Board’s promotion budget. The 
U.S. is considered a key strategic market, particularly since it 
became the world’s top wine consuming country in 2012. 

China once more achieved the highest growth in sales 
(+38,1%) in 2012, climbing up the ranking of Rioja importing 
countries —it went from 10th place in 2011 to 7th place in 
2012, with total sales of 2.42 ML. More than one hundred 
Rioja wineries sell their wines in China, which has become the 
market with highest growth prospects for the coming years. 

Exports grow by 5.5% and 
reach a new record high, 

offsetting the drop in sales 
in Spain

SALES BALANCE 
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DEVELOPMENT OF RIOJA WINE SALES 1985-2012 (IN LITRES)

Another country that stood out in 2012 —with the second 
fastest growing sales of Rioja— was Mexico (+10,7%). This 
consolidates the positive trend of recent years with total sales 
of 2.17 ML which make it the ninth importer of Rioja wines. 

Barrel ageing specialists

With regard to sales by category, Crianza red stands 
as the best selling Rioja, with 96.5 ML, closely followed 
by reds with a generic label (95.2 ML). Both categories 
also experienced the greatest growth this past year, mainly 
in exports. Particularly noteworthy is the consistent rise of 
Reserva wines in foreign markets, to the point where export 
sales figures (26 ML) almost double domestic sales (16 ML). 

The overall proportion of barrel aged wines, surpasses 60% 
of total red wine sales. This is thanks to a specialisation 
strategy that has required significant investments by wineries 
but has allowed Rioja to achieve a better position than its 
competitors in added value segments.

Consistent promotional investments 
have been instrumental in 

strengthening the international 
position of the Rioja brand

SALES BALANCE 
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Rioja wines maintain their historical status as prominent 
leaders of the Spanish market, with a market share of 
48,5% in sales of red wines with designation of origin. This 
leadership is particularly significant in the on-trade, where 
Rioja reaches a market share close to 60%, which, in aged 
red wines rises to 77,4%, according to the conclusions of the 
poll conducted by the consulting firm Nielsen on the evolution 
of the market of wines in Spain during 2012.

The Nielsen poll has confirmed a further drop of wine 
consumption in Spain. Although it was less than the previous 
year (-0,9% in 2012 compared to -3,7% in 2011), it still 
sets a historic low in the sales volume of wine in our country. 
On the positive side, it should be noted that, as opposed to 
the loss of value in 2011 (-5,1%) due to a decline in prices, 
there was a 2% growth in value in 2012, thanks to a move to 
wines of greater added value. 

In this sense, compared to the decline of the previous 
year both in volume and in value, wines with designation of 
origin have been the only ones that experienced growth in 
2012 —2.1% in volume and 2.2% in value— while other 
wine categories (vino de la tierra, wines without geographical 
indication and imported wine) dropped by about 3,5%. The 
rise in consumption of wines with designation of origin has 
focused primarily in off-trade channels (almost 4%) while the 
on-trade has remained practically the same. White wines 
were the stars of the growth in sales (9,6%), while sales of 
Rosé went down by 1,5% and red wines did not experience 
any variation. This is the reason why the designations of 
origin that are mainly white wine producers have managed 
to increase their market share in the past year, both on- and 
off-trade.

Market share by wine region

Rioja’s specialisation in barrel-aged wines has allowed 
the region to maintain its historical status as prominent leader 
of the Spanish market, with a market share of 48,5% of 
sales of red wines with designation of origin. On-trade, this 
share actually reaches 60%. If we look at the market share of 
different designations of origin by categories, the leadership 
of aged Rioja reds is overwhelming —77,4% of sales on-
trade and 54,4% off-trade. Crianza red is the Rioja category 
with the greatest sales volume (73,2 million litres sold in 2012 
in Spain). Sales of Reserva and Gran Reserva wines in Spain 
amounted to 17,5 million litres, with a 62,3% market share 
on-trade and 34,7% off-trade. 

Taking into account all types of wines (red, white and 
rosé), Rioja’s market share is 36,4%, which is more than the 
aggregate market share of the next five wine regions, none 
of which even reached 10%. Rioja improved its market share 
in white wines in 2012, going from 6,9% to 7,2%, while 
remaining in 5th place among designations of origin. Rioja 
rosés are in second place, improving their market share by 
over one percentage point compared to last year. It now 
stands at 19,9%. 

In conclusion, although the further drop in wine 
consumption in Spain has affected the leading designation, 
Rioja sales have remained practically stable in 2012 (-
0,8%). This breaks down into -0,4% off-trade and -1,1% 
on-trade, where the sharp -9,3% drop in 20111 has 
significantly slowed down. The D.O.Ca. Rioja has once 
again demonstrated its strength in red wines, maintaining a 
leadership position ahead of other designations of origin. 
In white wines, however, despite the rise in market share 

Rioja monopolises the Spanish aged red wine market 

NIELSEN REPORT
ON THE SPANISH WINE MARKET
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reported by Nielsen, a limited offer is not allowing the 
region to take advantage of the opportunities afforded by a 
developing market.

Consumption by sales channel and 
type of wine

With respect to sales channels, the on-trade, which 
experienced a sharp decline in wine sales in 2011, has 
slowed the trend and in 2012 performed much the same as 
the off-trade (-1% and -0,8% respectively). Off-trade wine 
sales far outstrip on-trade sales (54,4% v. 45,6%), although 
this is not the case in terms of total sales value, which is still 
much higher on-trade. For the first time, Rioja off-trade sales 
surpassed on-trade sales, albeit by a small margin. In 2000, 
the on-trade concentrated 73,5% of sales of Rioja wine 
compared to 26,5% off-trade. Now the distribution of sales 
has changed significantly and the weight of each channel 
is balanced around 50%. Considering all types of wines 
(red, white and rosé), Rioja has a 39,9% share on-trade and 
33,5% off-trade with respect to wines with designation of 
origin. The high levels of participation of Rioja in the hotel 
and catering sector means that the general on-trade crisis has 
affected it more directly, although red Crianza wines have 
actually grown their market share.

Regionalisation of sales

After the North-Central area (Basque Country, Navarre, 
etc.), the Northwest (Galicia, Asturias and Leon) is the 
second largest market for Rioja wines, aggregating 15,3% 
of sales, followed closely by Andalusia with 14,3%. In 2012 
Rioja sales only grew in three areas: the Northeast (Aragon 
and Catalonia), the North-Central area and the South. If 
we compare the geographic concentration of sales of Rioja 
wines and sales of designation of origin wines as a whole, 
there are three areas with greater weight for Rioja sales: 
the North-Central area (30,1% of Rioja sales compared to 
21,2% for the rest of designations), the South —Andalusia 
and Badajoz— (14,3% v. 11,7%), and the metropolitan area 
of Barcelona (8,1% v 8%). Rioja’s participation in these three 
areas compared to the rest of designation of origin wines is 
51,7% in the North-Central area, 44,5% in the South and 
36,9% in the metropolitan area of Barcelona. 
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DEVELOPMENT OF ANALYTICAL RATING PARAMETERS FOR RED WINES 2001/2012

PARAMETERS 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

Alcohol content (% Vol.) 13.26 13.28 13.28 13.49 13.30 13.60 13.37 13.27 13.80 13.75 14.19 13.42

Total Acidity - tartaric (g/l) 5.13 5.42 4.99 5.79 5.13 5.23 5.33 5.34 5.04 5.14 5.14 4.94

pH 3.68 3.70 3.68 3.61 3.66 3.71 3.63 3.70 3.72 3.72 3.74 3.77

Volatile acidity - acetic (g/l) 0.47 0.51 0.50 0.43 0.42 0.49 0.39 0.42 0.47 0.43 0.49 0.44

Total SO2 (mg/l) 45.48 44.83 54.08 43’87 39.85 47.93 40.14 40.49 43.84 40.51 45.52 46.92

Colour Index (A420 + A520 +A620) 9.80 9.38 7.34 10.14 12.38 10.42 11.81 11.60 11.33 12.52 13.39 11.96

Total Polyphenol Index (TPI) 50.63 52.78 50.61 55.46 58.70 56.91 55.89 56.74 59.71 59.62 64.14 63.81

The Control Board has given the 2012 Rioja vintage 
the official rating of ‘VERY GOOD’ after a strict assessment 
process involving testing and tasting 3,788 samples taken by 
Control Board technicians from the 253.84 million litres of 
wine made by Rioja wineries. The global rating reflects the 
heterogeneous nature of the vintage. The drought affected 
both grape volume and grape quality in some vineyards but 
also resulted in a significant quantity of wine of extremely high 
quality, in line with the wines of the two previous vintages, 
both rated ‘excellent’. 

The special condition of “Calificada” 
enjoyed by the Rioja Designation of 
Origin requires that all wines made be 
subjected to exhaustive tests. Each tank of 
wine in each winery is sampled, provid-
ing highly reliable figures to base the fi-
nal vintage rating, which is issued by the Rioja Control Board. 
This final rating is obtained through statistical calculations 
to ensure it is totally objective. The requirements to pass the 
approval process have become increasingly stricter in recent 
years, with the inclusion of more demanding quality standards, 
thereby ensuring Rioja’s continuance as a market benchmark. 

The 2011 Vintage approval and rating process began in 
November. Samples were taken by Control Board overseers 
in all the wineries that make wine. Samples were taken from 
batches of no more than 100,000 litres. The samples were 
then analysed at the laboratories of one of the DO’s three 

Oenological Research Stations and assessed by a tasting 
committee consisting of three professional wine tasters. These 
belong to the Control Board’s external tasting panel, consisting 
of over one hundred experts. The procedures used for sensory 
assessment are strictly regulated and the anonymity and confi-
dentiality of all samples tasted are strictly maintained. 

A total of 3,788 samples of the 2012 vintage were 
submitted. Each sample had to pass rigorous analytical and 
sensory tests before earning the right to be protected by the 

Designation of Origin. 244.59 million 
litres were ultimately approved (12.57 
white, 12.70 rosé and 219.32 red). The 
rest of the 252.17 million litres submitted 
for approval were rejected, the most part 
(6.47 million litres) due to excess produc-
tion. Only 36 samples failed analytical or 

sensory tests, which is indicative of the high technical level of 
vinifications. 

Healthy grapes and professionalism 
—decisive factors

After a growing cycle beset by drought, the late Sep-
tember rains had a significant impact, with a very positive 
effect on ripening, improving final berry balance and raising 
hopes about final production figures for a large part of Rioja 
vineyards. Most of the harvested grapes were in excellent 

The Control Board rates Rioja 2012 Vintage ‘Very Good’ 

REPORT
on the 2012 harvest
in the D.O.Ca. RIOJA

The 2012 vintage was 
marked by drought, 

producing high-quality 
wines, in line with the 
previous two vintages
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health with a great balance between alcohol content and 
polyphenols, leading to wines of superb quality, with good 
polyphenolic structure , particularly suited for ageing in barrels 
and laying down for a long time. 

Another reason behind the positive outcome of the 2012 
vintage was the professionalism of growers and wineries 
in scheduling the harvest, given the uneven ripening found 
among different plots, which required selective harvesting to 
ensure the best quality was obtained from each vineyard. 

The total production volume of the 2012 harvest in Rioja 
came to 354.9 million kg of grapes —one of the lowest yields 
per hectare of the last two decades (5,710 kg/ha) and a 
significant drop compared to the 387 million kg harvested 
the previous year. The 62,154 hectares of vineyards in 
production in Rioja in the 2012 harvest consisted of 58,389 
hectares of red grape vines —which yielded 331 million kg of 
grapes— and 3,765 hectares of white grape vines —produc-
ing 23,8 million kg. In the end, D.O. protected production 
came to 351.5 million kg of grapes, as 3.4 million kg were 
rejected because they surpassed production limits. The grapes 
produced a total of 253.84 million litres of wine. 

Strict wine approval requirements 
uphold Rioja’s role as quality 

benchmark

Development of the 2012 growing 
cycle

In general, Rioja’s vineyards showed good canopy 
growth and health throughout the growing season. 

Phenological development was normal in terms of dates 
compared to the average of the last few years. Although 
fertility rates were lower than those of the last two seasons, 
they were still within normal values for the grape varieties of 
the D.O.Ca. Rioja. 

The continuing drought that has affected the Region in 
the past two years curtailed the production of part of those 
vineyards located in drylands.

The Control Board Technical Service closely monitors the 
growing season. In late August grape ripening was normal, 
with average values for hat time of the year. 

A significant aspect of the 2012 campaign was uneven 
ripening across vineyards within the same municipality, due to 
the specific location and characteristics of each plot.

This requires selective harvesting to ensure the highest 
quality can be obtained from each vineyard. The grapes are 
picked at their peak ripeness —i.e., when they attain the best 
possible balance between all their components. 

The first grapes to be picked in the Wine Region were 
collected on 21 and 24 August. The harvest got under way 
on time in the eastern part of the Wine Region although 
barely one million kilos were harvested during the first week 
of September. The harvest concluded in the last week of 
October.



 

Rioja Wine
in figures

Statistics
2012

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

49,135 52,029 53,820 55,545 56,580 58,132 59,212 60,390 60,773 60,882 61,270 61,960 62,143 62,153

216.24 310.80 242.00 196.82 298.42 269.7 273.94 278.18 273.68 272.12 277.56 255.90 267.65 245.70

44.01 59.74 44.96 35.43 52.74 46.39 46.26 46.06 45.03 44.70 45.3 41.30 43.07 39.53

138.68 120.12 160.01 178.15 170.21 182.28 179.44 182.87 187.02 172.00 163.67 181.26 176.99 169.45

56.80 39.86 60.41 72.10 66.14 69.01 71.23 78.93 84.59 79.91 72.43 85.86 91.92 96.97

195.48 159.98 220.42 250.25 236.35 251.29 250.67 261.80 271.61 251.91 236.1 267.12 268.91 266.42

408.58 459.42 539.50 524.42 478.77 515.72 529.63 535.54 537.05 554.20 583.88 587.67 568.81 563.69

215.60 309.81 241.84 195.54 295.76 268.42 273.06 277.37 272.21 271.60 276.71 254.93 266.88 244.51

624.18 769.23 781.34 719.96 774.53 784.14 802.69 812.91 809.26 825.80 860.59 842.60 835.69 808.20

3.08 4.62 3.39 2.78 3.17 3.02 3.13 3.03 2.91 3.19 3.54 3.07 3.03 2.96

422 443 472 498 517 550 559 586 595 596 603 572 583 581

203 222 255 272 286 306 324 349 364 376 371 375 382 386

911 939 1,005 1,061 1,080 1,106 1,161 1,197 1,239 1,261 1,286 1,292 1,290 1,278

1. DEVELOPMENT OF VITICULTURE AND WINEMAKING IN THE D.O.Ca. RIOJA

Productive vineyards (Hectares)

1990 1991 1992 1993 1994 1995 1996 1997 1998

43,074 42,898 44,079 45,751 47,192 47,346 47,346 47,765 48,381

Certified production (Millions of litres) 161.24 145.34 149.94 173.92 168.85 217.91 244.47 253.6 273.56

Yield (Hectolitres/ Hectares) 37.43 33.88 34.02 38.01 35.78 46.03 51.63 53.09 56.54

Sales

 (millions of litres)

Domestic market 77.75 99.70 114.35 120.19 139.61 125.78 119.07 137.46 150.70

Foreign markets 26.03 29.14 34.29 38.72 56.75 59.12 58.85 67.78 71.55

Total sales 103.78 128.84 148.64 158.91 196.36 184.90 177.92 205.24 222.25

Stocks 

on 31 December 

(millions of litres)

Previous years 315.91 335.32 317.60 296.57 268.21 246.89 281.90 314.95 339.27

Last harvest 161.24 144.99 149.24 173.71 166.42 214.12 240.60 250.20 270.60

Total stocks 477.15 480.31 466.84 470.28 434.63 461.01 522.50 565.15 609.87

Stocks-to-sales ratio  4.28 3.39 2.87 2.76 2.13 2.41 2.84 2.68 2.65

Total no. of bottling wineries 310 324 336 345 363 372 386 401 403

Number of ageing wineries 103 120 131 141 148 153 156 171 180

Number of barrelss (thousands) 547 561 573 584 597 598 621 660 815



 

GRAPE GROWING AND WINERY STATISTICS:

1. DEVELOPMENT OF VITICULTURE AND WINEMAKING IN THE D.O.Ca. RIOJA

2. CERTIFIED RIOJA GRAPE PRODUCTION - 2012 HARVEST

3. VINIFICATION OF PROTECTED WINE - 2012 VINTAGE (LITRES)

4. DEVELOPMENT OF SURFACE AREA, GRAPE PRODUCTION, YIELDS AND WINE PRODUCTION

5. DISTRIBUTION OF VINEYARDS IN PRODUCTION AT THE 2012 HARVEST BY TOWN AND BOTTLING WINERIES

6. VINEYARDS BY GRAPE VARIETY AND COMMUNITY - 2012 (HECTARES)

7. VINEYARDS BY COMMUNITY AND YEAR OF PLANTING (IN HECTARES)

8.DEVELOPMENT OF REGISTERED VINEYARDS BY COMMUNITY IN THE D.O.Ca. RIOJA (HECTARES) 

9. DISTRIBUTION OF VINEYARDS BY PLOT SIZE - 2012

10.NUMBER OF GRAPE GROWERS 2012

11. CERTIFIED WINE STOCKS ON 31-12-2012 (HECTOLITRES) 

12. CERTIFIED  WINE STOCKS BY TYPE OF CONTAINER ON 31-12-2012 (HECTOLITRES) 

13. CERTIFIED WINE STOCKS BY VINTAGE ON 31-12-2012  (HECTOLITRES) 

14. DEVELOPMENT OF BARREL NUMBERS

15.WINERIES REGISTERED IN RIOJA ON 31-12-2012

16. REGISTERED RIOJA WINERIES BY CAPACITY AND SALES RANGES ON 31-12-2012 (MILLION LITRES)

17. DEVELOPMENT OF STORAGE AND AGEING CAPACITY OF RIOJA WINERIES (LITRES)

SALES STATISTICS:

18. DEVELOPMENT OF RIOJA WINE SALES 1985-2012 (LITRES) 

19. RIOJA WINE SALES STATISTICS FOR 2011 (BY CATEGORY AND TYPE OF WINE)

20.  2012 EXPORTS BY COUNTRY

1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

49,135 52,029 53,820 55,545 56,580 58,132 59,212 60,390 60,773 60,882 61,270 61,960 62,143 62,153

216.24 310.80 242.00 196.82 298.42 269.7 273.94 278.18 273.68 272.12 277.56 255.90 267.65 245.70

44.01 59.74 44.96 35.43 52.74 46.39 46.26 46.06 45.03 44.70 45.3 41.30 43.07 39.53

138.68 120.12 160.01 178.15 170.21 182.28 179.44 182.87 187.02 172.00 163.67 181.26 176.99 169.45

56.80 39.86 60.41 72.10 66.14 69.01 71.23 78.93 84.59 79.91 72.43 85.86 91.92 96.97

195.48 159.98 220.42 250.25 236.35 251.29 250.67 261.80 271.61 251.91 236.1 267.12 268.91 266.42

408.58 459.42 539.50 524.42 478.77 515.72 529.63 535.54 537.05 554.20 583.88 587.67 568.81 563.69

215.60 309.81 241.84 195.54 295.76 268.42 273.06 277.37 272.21 271.60 276.71 254.93 266.88 244.51

624.18 769.23 781.34 719.96 774.53 784.14 802.69 812.91 809.26 825.80 860.59 842.60 835.69 808.20

3.08 4.62 3.39 2.78 3.17 3.02 3.13 3.03 2.91 3.19 3.54 3.07 3.03 2.96

422 443 472 498 517 550 559 586 595 596 603 572 583 581

203 222 255 272 286 306 324 349 364 376 371 375 382 386

911 939 1,005 1,061 1,080 1,106 1,161 1,197 1,239 1,261 1,286 1,292 1,290 1,278
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3. VINIFICATION OF PROTECTED WINE - 2012 VINTAGE (LITRES)

SUB-AREA TYPE OF WINERY RED ROSE WHITE TOTAL

ÁLAVA

WINEGROWERS 6,727,384 6,142 97,602 6,831,128

CO-OPERATIVES 6,772,650 44,407 256,009 7,073,066

WINE KEEPERS 1,259,499 27,197 81,938 1,368,634

AGEING WINERIES 37,807,309 1,871,693 2,597,770 42,276,772

TOTAL 52,566,842 1,949,439 3,033,319 57,549,600

LA RIOJA 

WINEGROWERS 4,638,814 361,491 302,692 5,302,997

CO-OPERATIVES 57,763,282 3,258,456 4,151,900 65,173,638

WINE KEEPERS 2,518,191 185,131 66,592 2,769,914

AGEING WINERIES 91,422,178 6,706,281 4,771,519 102,899,978

TOTAL 156,342,465 10,511,359 9,292,703 176,146,527

NAVARRE

WINEGROWERS 124,200 0 16,268 140,468

CO-OPERATIVES 5,060,219 212,688 73,815 5,346,722

WINE KEEPERS 80,293 0 0 80,293

AGEING WINERIES 6,063,409 134,291 243,156 6,440,856

TOTAL 11,328,121 346,979 333,239 12,008,339

TOTAL

WINEGROWERS 11,490,398 367,633 416, 562 12,274,593

CO-OPERATIVES 69,596,151 3,515,551 4,481,724 77,593,426

WINE KEEPERS 3,857,983 212,328 148,530 4,218,841

AGEING WINERIES 135,292,896 8,712,265 7,612,445 151,617,606

TOTAL 220,237,428 12,807,777 12,659,261 245,704,466

Those wines which have not passed the approval process will be discounted from these production figures

2. CERTIFIED RIOJA GRAPE PRODUCTION - 2012 HARVEST

Hectares of red grapes

LA RIOJA ÁLAVA NAVARRE TOTAL

39,619.52 12,358.07 6,411.01 58,388.61

Production of red grapes (t) 230,107,160 61,917,098 35,730,007 327,754,265

Red grape yields (kg/ha) 5,808 5,010 5,573 5,613

Hectares of white grapes 2,612.68 937.94 213.90 3,764.53

Production of white grapes (t) 17,277,499 5,289,145 1,192,698 23,759,342

White grape yields (kg/ha) 6,613 5,639 5,576 6,311

Total 

(W.& R.)

Hectares 42,232.21 13,296.01 6,624.91 62,153.14

Production 247,384,659 67,206,243 36,922,705 351,513,607

Average Yields 5,858 5,055 5,573 5,656

STATISTICS
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DEVELOPMENT OF VINIFICATION VOLUMES (LITRES) 1985-2012

4. DEVELOPMENT OF SURFACE AREA, GRAPE PRODUCTION, YIELDS AND WINE PRODUCTION

YEAR
PRODUCTIVE HECTARES PRODUCTION IN KG Average 

yields (kg/ha)

Protected 

Vinification (litres)Red White Total

1985 29,903 9,094 38,817 241,296,770 6,319 173,346,717

1986 29,936 9,079 39,015 173,529,246 4,448 119,830,258

1987 30,206 9,065 39,271 186,151,310 4,740 133,749,709

1988 33,049 8,997 42,046 180,410,559 4,291 131,082,102

1989 33,851 8,840 42,691 223,279,641 5,230 160,609,524

1990 34,182 8,669 42,851 225,635,498 5,266 161,242,940

1991 34,381 8,509 42,889 213,410,823 4,976 145,345,353

1992 35,848 8,227 44,075 214,637,991 4,870 149,938,412

1993 37,528 8,247 45,775 249,738,789 5,456 173,920,771

1994 38,955 8,238 47,193 241,689,232 5,121 168,843,546

1995 39,267 8,090 47,357 303,643,224 6,412 217,910,968

1996 39,378 7,923 47,301 340,408,707 7,197 244,468,446

1997 39,920 7,844 47,764 359,612,606 7,529 253,574,457

1998 40,679 7,709 48,388 386,776,917 7,993 273,560,471

1999 42,522 7,484 50,006 305,342,334 6,106 216,241,745

2000 44,676 7,339 52,015 490,669,779 9,431 310,801,915

2001 46,999 6,799 53,798 367,989,290 6,848 242,347,992

2002 49,459 6,086 55,545 284,289,535 5,118 196,823,899

2003 51,194 5,386 56,580 437,607,739 7,734 298,418,768

2004 53,161 4,975 58,136 472,281,522 8,124 269,695,002

2005 54,567 4,645 59,212 445,091,696 7,517 273,940,000

2006 55,931 4,458 60,389 421,440,239 6,979 278,180,000

2007 56,569 4,204 60,773 412,617,538 6,789 273,687,537

2008 56,825 4,057 60,882 396,622,326 6,515 272,118,653

2009 57,344 3,926 61,270 412,387,909 6,731 277,558,000

2010 58,109 3,851 61,960 395,196,593 6,378 255,904,080

2011 58,375 3,768 62,143 387,618,868 6,238 267,647,691

2012 58,389 3,764 62,153 354,904,866 5,710 245,704,466

PRODUCTION AND DEVELOPMENTSTATISTICS
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5. DISTRIBUTION OF VINEYARDS IN PRODUCTION AT THE 2012 HARVEST BY TOWN AND BOTTLING WINERIES

LA RIOJA
Hectares Wineries 

LA RIOJA
Hectares Wineries

RED WHITE RED WHITE

ABALOS 659.62 34.96 16 CIDAMON 61.82 0 0

AGONCILLO 167.13 2.34 1 CIHURI 327.40 15.27 0

AGUILAR DEL RÍO ALHAMA 43.19 0 0 CIRUEÑA 27.26 2.46 0

ALBELDA DE IREGUA 133.97 6.32 3 CLAVIJO 172.10 5 0

ALBERITE 242.88 15.84 3 CORDOVIN 60.33 27.86 10

ALCANADRE 519.11 18.19 4 CORERA 174.00 3.84 1

ALDEANUEVA DE EBRO 1,406.19 9.49 16 CORNAGO 16.46 0.17 0

ALESANCO 398.32 135.52 3 CUZCURRITA DEL RÍO TIRON 533.19 59.15 5

ALESON 211.50 22.76 1 DAROCA DE RIOJA 12.57 0.3 0

ALFARO 3,714.38 88.56 7 ENTRENA 627.36 83.41 5

ANGUCIANA 49.62 1.14 0 FONCEA 13.55 0 0

ARENZANA DE ABAJO 195.44 19.85 4 FONZALECHE 286.12 14.82 1

ARENZANA DE ARRIBA 174.86 13.81 0 FUENMAYOR 1,487.46 79.93 27

ARNEDILLO 2.11 0 0 GALBARRULI 128.34 2.93 1

ARNEDO 366.98 6.64 2 GALILEA 184.45 5.03 1

ARRUBAL 4.97 0 0 GIMILEO 99.57 3.48 1

AUSEJO 1,492.89 32.11 2 MIRANDA DE EBRO 56.20 2.86 1

AUTOL 991.84 17.43 2 GRÁVALOS 24.67 8.48 0

AZOFRA 396.20 32.49 1 HARO 1,035.03 89.51 19

BADARAN 420.65 56.05 6 HERCE 81.70 0.45 0

BAÑARES 94.83 0.19 0 HERRAMELLURI 9.29 0 0

BAÑOS DE RIOJA 67.66 13.18 1 HERVIAS 38.53 0.96 1

BAÑOS DE RIO TOBIA 154.19 36.81 4 HORMILLA 290.01 22.48 6

BERCEO 12.06 0.71 0 HORMILLEJA 191.71 22.25 1

BERGASA 263.78 9.55 0 HORNOS DE MONCALVILLO 146.47 24.90 1

BERGASILLAS BAJERA 7.43 0.01 0 HUERCANOS 1.164 79.61 2

BEZARES 3.61 0.05 0 IGEA 117.14 0 0

BOBADILLA 19.62 2.50 2 LAGUNILLA DE JUBERA 125.25 3.59 1

BRIÑAS 98.12 4.28 7 LARDERO 68.50 3.84 0

BRIONES 1,269.68 75.91 9 LEIVA 25.32 3.23 0

CALAHORRA 722.62 5.83 3 LEZA DEL RIO LEZA 9.40 1.86 0

CAMPROVIN 144.31 29.19 0 LOGROÑO 970.64 94.37 14

CANILLAS DE RIO TUERTO 92.13 20.26 0 MANJARRES 169.83 23.41 0

CAÑAS 102.21 10.59 0 MATUTE 8.27 0.07 0

CARDENAS 115.19 40.60 3 MEDRANO 268.57 33.36 0

CASALARREINA 69.65 4.37 1 MURILLO DE RÍO LEZA 771.97 6.83 2

CASTAÑARES DE RIOJA 16.53 1.49 0 NAJERA 870.99 142.56 2

CELLORIGO 42.23 0.75 0 NALDA 117.46 11.42 1

CENICERO 1,959.56 103.45 11 NAVARRETE 981.88 106.80 12

CERVERA DE RÍO ALHAMA 381.31 0.84 2 OCÓN 495.64 31.26 0

STATISTICS
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5. DISTRIBUTION OF VINEYARDS IN PRODUCTION AT THE 2012 HARVEST BY TOWN AND BOTTLING WINERIES

LA RIOJA
Hectares Wineries

LA RIOJA
Hectares Wineries

RED WHITE RED WHITE

OCHANDURI 32.96 1.03 0

ÁLAVAOLLAURI 80.55 6.77 5

PRADEJON 238.14 0.85 1

PREJANO 11.46 0.49 0 BAÑOS DE EBRO 473.89 53.44 24

QUEL 540.17 4.55 2 BARRIOBUSTO 209.65 28.66 1

EL REDAL 247.79 4.18 0 CRIPAN 168.49 9.22 2

RIBAFRECHA 380.38 16.69 1 ELCIEGO 1,039.58 50.38 18

RINCÓN DE SOTO 204.47 0.11 2 ELVILLAR DE ÁLAVA 818.12 63.80 10

RODEZNO 452.12 5.10 2 LABASTIDA 1,045.49 70.37 15

SAJAZARRA 315.95 4.19 3 LABRAZA 118.54 15.75 0

SAN ASENSIO 1,557.50 325.77 14 LAGUARDIA 3,420.73 237.53 63

SAN MILLAN DE YÉCORA 9.35 0.73 0 LANCIEGO 1,040.62 95.63 16

SANTA COLOMA 5.12 1.5 0 LAPUEBLA DE LABARCA 306.26 26.91 33

SANTA ENGRACIA DE JUBERA 278.41 6.58 0 LEZA 367.05 30.57 7

SANTA EULALIA BAJERA 10.47 0 0 MOREDA 284.18 28.27 2

SAN TORCUATO 13.01 1.19 0 NAVARIDAS 587.73 51.53 8

SAN VICENTE DE LA SONSIERRA 1,726.92 71.78 26 OYON 901.57 45.94 9

SOJUELA 97.75 29.16 0 SALINILLAS DE BURADON 52.72 3.62 0

SORZANO 70.38 6.67 0 SAMANIEGO 488.29 50.43 12

SOTES 255.21 21.08 1 VILLABUENA DE ÁLAVA 502.49 52.92 36

TIRGO 150.05 4.57 2 YECORA 532.57 22.90 4

TORMANTOS 23.24 1.3 0 TOTAL ÁLAVA 12,358.07 937.94 259

TORRECILLA SOBRE ALESANCO 140.92 22.17 0

TORREMONTALBO 215.54 39.20 1

TREVIANA 121.58 5.56 0

TRICIO 144.31 17.47 0
NAVARRE

TUDELILLA 724.02 7.75 4

URUÑUELA 745.04 51.86 6 ANDOSILLA 927.85 24.34 3

VENTOSA 194.85 15.78 2 ARAS 76.23 2.35 1

VIGUERA 2.23 0 0 AZAGRA 1,426.34 30.27 3

VILLALBA DE RIOJA 298.18 10.63 1 BARGOTA 384.07 13.15 1

VILLAMEDIANA DE IREGUA 317.46 21.61 3 MENDAVIA 1,522.23 42.28 3

EL VILLAR DE ARNEDO 271.89 2.8 3 SAN ADRIAN 604.79 19.40 2

VILLAR DE TORRE 34.55 1.31 0 SARTAGUDA 27.65 0.07 0

VILLAROYA 2.88 0 0 VIANA 1,441.81 82 2

ZARRATON 224.86 9.90 0 TOTAL NAVARRE 6,411.01 213.90 15

VILLASECA 0.2 0 0

TOTAL LA RIOJA 39,619.52 2,612.68 307 TOTAL D.O.Ca.RIOJA 58,388.61 3,764.53 581

VITICULTURESTATISTICS
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8.  DEVELOPMENT OF REGISTERED VINEYARDS BY COMMUNITY IN THE D.O.Ca. RIOJA (HECTARES)                                                                                                                  DEVELOPMENT OF REGISTERED VINEYARDS BY COMMUNITY IN THE D.O.Ca. RIOJA (HECTARES)  

Vineyards registered 

on 31-12-1983

                                   VARIACIONES                                                                                                                                                                                                                        VARIACIONES Registered Vineyards

on 31-12-2012
1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

La Rioja 27,395 1,129 1,212 783 1,331 -210 -826 1,417 -28 1,037 878 982 -191 260 1,237 497 1,250 1,630 2,398 1,029 -10 533 -29 -17 115 197 -540 449 -176.46 -496.94 43,120.15

Álava  8,039 596 333 468 291 96 43 395 -40 72 205 269 61 -13 342 288 210 400 323 414 -65 434 -153 -98 73 -49 140 220 134.9 -90.94 13,337.82

Navarre 2,915 135 -14 84 -28 539 249 600 271 161 166 -92 -88 -149 -48 189 470 246 6 379 229 360 204 -10 11 -11 24 14 -33.4 60.79 6,839.60

Total   38,349 1,860 1,531 1,335 1,594 425 -534 2,412 203 1,270 1,249 1,159 -218 98 1,531 974 1,930 2,276 2,727 1,822 154 1,327 22 -125 199 22 -377 683 -74.95 -527.10 63,297.57

 

7. VINEYARDS BY COMMUNITY AND YEAR OF PLANTING (IN HECTARES) 

No. Plots 2011/2012 2006/2010 2001/2005 1996/2000 1991/1995 1986/1990 1981/1985 1976/1980 .../1975 TOTAL

LA RIOJA 81,644 633.98 4.408.83 7,716.64 8,533.30 4,748.01 5,668.12 3,713.90 1,864.24 5,833.09 43,120.15

ÁLAVA 28,734 0 877.62 2,055.56 1,788.14 1,073.06 1,568.63 1,861.24 679.64 3,433.90 13,337.82

NAVARRE 9,031 160.83 667.29 1,868.06 1,757.03 503.95 1,056.07 478.10 116.23 232.01 6,839.60

TOTAL 119,409 794.81 5.953.75 11,640.26 12078.47 6,325.02 8,292.83 6,053.24 2,660.12 9,499.02 63,297.57

STATISTICS
6. VINEYARDS BY GRAPE VARIETY AND COMMUNITY - 20112(HECTARES)                                                                                                   .                                                             6. VINEYARDS BY GRAPE VARIETY AND COMMUNITY - 20112(HECTARES)         

WHITE GRAPES

WHITE La Rioja  % YOY Álava % YOY Navarre  % YOY Total % White % Total vine-

yards

VIURA 2,461.34 89.96% 913.88 96.80% 170.97 48.01% 3.546.19 87.86% 5.60%

MALVASÍA 49.80 1.82% 14.45 1.53% 3.63 1.02% 67.88 1.68% 0.11%

GARNACHA 
BLANCA 15.89 0.58% 0.94 0.10% 2.25 0.63% 19.08 0.47% 0.03%

TEMPRANILLO 
BLANCO 44.37 1.62% 1.30 0.14% 50.78 14.26% 96.45 2.39% 0.15%

MATURANA 
BLANCA 6.06 0.22% 0.00 0.00% 0.00 0.00% 6.06 0.15% 0.01%

VERDEJO 54.39 1.99% 1.36 0.14% 91.25 25.62% 147.00 3.64% 0.23%

TURRUNTÉS 0.87 0.03% 0.00 0.00% 0.00 0.00% 0.87 0.02% 0.00%

CHARDONNAY 22.79 0.83% 6.89 0.73% 25.98 7.30% 55.66 1.38% 0.09%

SAUVIGNON 
BLANC 26.25 0.96% 0.49 0.05% 9.16 2.57% 35.90 0.89% 0.06%

OTHER WHITE 54.32 1.99% 4.83 0.51% 2.09 0.59% 61.24 1.52% 0.10%

TOTAL WHITE 2,736.08 100% 944.13 100% 356.11 100% 4.036.32 100% 6.38%

Total red
Total white
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10, NUMBER OF GRAPE GROWERS 2012

CO-OPERATIVE

MEMBERS

NON

MEMBERS

LA RIOJA 5,958 6,704

ÁLAVA 538 2,302

NAVARRE 601 880

TOTAL 7,097 9,886

9. DISTRIBUTION OF VINEYARDS BY PLOT SIZE - 2012

PLOT SIZE IN 

HECTARES

0- 0.10 0.10-0.25 0.25-0.50 0.50-1 1-2 2-3.50 3.50-5 5-7.50 7.50-10 10-15 15-30 30-50 50-100 TOTAL

No. of PLOTS 12,555 32,449 33,539 25,734 11,977 2,291 416 262 81 50 46 7 2 119,409

% TOTAL 10.51 27.17 28.09 21.55 10.03 1.92 0.35 0.22 0.07 0.04 0.04 0.01 0 100.00

SURFACE AREA 776.54 5,586.59 12,003.40 17,694.14 15,736.31 5,621.54 1,708.24 1,569.36 698.80 591.05 906.23 254.98 150.34 63,297.57

% TOTAL 1.23 8.83 18.96 27.95 24.86 8.88 2.70 2.48 1.10 0.93 1.43 0.4 0.24 100.00

VITICULTURE

8.  DEVELOPMENT OF REGISTERED VINEYARDS BY COMMUNITY IN THE D.O.Ca. RIOJA (HECTARES)                                                                                                                  DEVELOPMENT OF REGISTERED VINEYARDS BY COMMUNITY IN THE D.O.Ca. RIOJA (HECTARES)  

Vineyards registered 

on 31-12-1983

                                   VARIACIONES                                                                                                                                                                                                                        VARIACIONES Registered Vineyards

on 31-12-2012
1984 1985 1986 1987 1988 1989 1990 1991 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012

La Rioja 27,395 1,129 1,212 783 1,331 -210 -826 1,417 -28 1,037 878 982 -191 260 1,237 497 1,250 1,630 2,398 1,029 -10 533 -29 -17 115 197 -540 449 -176.46 -496.94 43,120.15

Álava  8,039 596 333 468 291 96 43 395 -40 72 205 269 61 -13 342 288 210 400 323 414 -65 434 -153 -98 73 -49 140 220 134.9 -90.94 13,337.82

Navarre 2,915 135 -14 84 -28 539 249 600 271 161 166 -92 -88 -149 -48 189 470 246 6 379 229 360 204 -10 11 -11 24 14 -33.4 60.79 6,839.60

Total   38,349 1,860 1,531 1,335 1,594 425 -534 2,412 203 1,270 1,249 1,159 -218 98 1,531 974 1,930 2,276 2,727 1,822 154 1,327 22 -125 199 22 -377 683 -74.95 -527.10 63,297.57

 

7. VINEYARDS BY COMMUNITY AND YEAR OF PLANTING (IN HECTARES) 

No. Plots 2011/2012 2006/2010 2001/2005 1996/2000 1991/1995 1986/1990 1981/1985 1976/1980 .../1975 TOTAL

LA RIOJA 81,644 633.98 4.408.83 7,716.64 8,533.30 4,748.01 5,668.12 3,713.90 1,864.24 5,833.09 43,120.15

ÁLAVA 28,734 0 877.62 2,055.56 1,788.14 1,073.06 1,568.63 1,861.24 679.64 3,433.90 13,337.82

NAVARRE 9,031 160.83 667.29 1,868.06 1,757.03 503.95 1,056.07 478.10 116.23 232.01 6,839.60

TOTAL 119,409 794.81 5.953.75 11,640.26 12078.47 6,325.02 8,292.83 6,053.24 2,660.12 9,499.02 63,297.57

STATISTICS
6. VINEYARDS BY GRAPE VARIETY AND COMMUNITY - 20112(HECTARES)                                                                                                   .                                                             6. VINEYARDS BY GRAPE VARIETY AND COMMUNITY - 20112(HECTARES)         

RED La Rioja % YOY Álava  % YOY Navarre  % YOY Total %S/tintas % S/ Total 

viñedo

TEMPRANILLO 33,816.78 83.74% 11,937.00 96.32% 5,498.84 84.81% 51,252.62 86.49% 80.97%

GARNACHA 4,689.16 11.61% 138.84 1.12% 434.42 6.70% 5,262.42 8.88% 8.31%

MAZUELO 1,038.96 2.57% 102.97 0.83% 304.63 4.70% 1,446.56 2.44% 2.29%

GRACIANO 677.79 1.68% 165.76 1.34% 205.82 3.17% 1,049.37 1.77% 1.66%

MATURANA TINTA 42.65 0.11% 2.35 0.02% 5.29 0.08% 50.29 0.08% 0.08%

OTHER RED 118.73 0.29% 46.78 0.38% 34.49 0.53% 200.00 0.34% 0.32%

TOTAL RED 40,384.07 100% 12,393.70 100% 6,483.49 100% 59,261.26 100% 93.62%

La Rioja % YOY ÁLAVA % YOY Navarre % YOY Total

TOTAL D.O.Ca.
RIOJA 43,120.15 68.34% 13,337.82 21.04% 6,839.60 10.62% 63,297.57

RED GRAPES
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STATISTICS

VINTAGE TOTAL STOCKS

Prev. V. 5,974.79

CVC 8,914.72

1980 293.65

1981 1,377.83

1982 364.22

1983 122.61

1984 28.67

1985 247.75

1986 274.67

1987 337.99

1988 107.85

1989 117.72

VINTAGE TOTAL STOCKS

1990 112.73

1991 394.68

1992 124.74

1993 179.93

1994 3,013.80

1995 1,822.73

1996 1,229.06

1997 372.71

1998 3.082.58

1999 2.712.39

2000 17,532.89

2001 38,102.65

VINTAGE TOTAL STOCKS

2002 7,581.25

2003 15,261.62

2004 59,446.96

2005 111,615.15

2006 97,695.49

2007 234,489.32

2008 586,762.94

2009 1,084,706.94

2010 1,471,057.86

2011 1,881,434.22

2012 2,445,072.95

TOTAL 8,081,968.06

11.  CERTIFIED WINE STOCKS ON 31-12- 2012 (EN HECTOLITRES)

TYPE WINEGROWERS CO-OPERATIVES WINE KEEPERS AGEING WINERIES TOTAL

White 3,690.55 23,397.78 1,062.54 132,396.87 160,547.74

Rosé 4,110.25 25,734.51 2,511.40 121,058.24 153,414.40

Red 129,916.85 946,838.54 52,582.53 6,638,668.00 7,768,005.92

TOTAL 137,717.65 995,970.83 56,156.47 6,892,123.11 8,081,968.06

*Aged wines stored in tanks

12. CERTIFIED WINE STOCKS BY TYPE OF CONTAINER ON 31-12-2012 (EN HECTOLITRES)

TANKS BARRELS TANKS (ageing)* BOTTLES TOTAL

3,325,142.96 2,505,147.72 1,515,624.96 736,052.42 8,081,968.06

The total number of 225 litre oak barrels for use in ageing was 1.277.696 on 31-12-2012 , a decrease of 12.530 over the previous year.

14. DEVELOPMENT OF BARREL NUMBERS

YEAR TOTAL NO, OF BARRELS

1990  546,615

1995 598,000

2000 939,454

2005 1,161,331

2007 1,239,291

YEAR TOTAL NO, OF BARRELS

2008 1,261,022

2009 1,286,738

2010 1,292,261

2011 1,290,226

2012 1,277,696

Development 2012 New:  37,106 Removed:  39,141 Difference:  -2,035

13. CERTIFIED WINE STOCKS BY VINTAGE ON 31-12-2012 (EN HECTOLITRES)
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17. DEVELOPMENT OF STORAGE AND AGEING CAPACITY OF RIOJA WINERIES (LITRES)

1982 TANKS BARRELS TOTAL

1982 371,047,288 91,484,700 462,531,988

1993 708,219,134 131,308,241 839,527,375

1998 865,913,648 181,158,584 1,047,072,232

2012 1,103,498,448 288,089,982 1,391,588,430

   Ageing Wineries 768,376,590 278,013,507 1,046,390,097

   Wine Keepers 20,202,543 0 20,202,543

   Co-operatives 256,992,120 10,076,475 267,068,595

   Winegrowers 57,927,195 0 57,927,195

15. WINERIES REGISTERED IN RIOJA ON 31-12-2012

TYPES
LA RIOJA ÁLAVA NAVARRE TOTAL

WINERIES REG. AS 
BOTTLERS

2012 2011 2012 2011 2012 2011 2012 2011 2012 2011

Ageing 
Wineries

223 221 151 149 12 12 386 382 392 389

Wine Keepers 34 55 23 32 1 1 58 88 41 53

Co-operatives 28 28 7 7 3 2 38 37 28 27

Winegrowers 132 138 173 174 1 1 306 313 120 114

Total 417 442 354 362 17 16 788 820 581 583

WINERIESSTATISTICS

CAPACITY SALES
Wineries % all wineries Aggregated % 2012 Sales 

(thou. litres)
% all sales Aggregated 

% 

>10M LITRES 4 0.7 60,260 22.6

5-10M LITRES 8 1.5 2.2 64,548 24.2 46.8

1-5M LITRES. 34 6.7 8.9 81,673 30.7 77.5

0.5-1M LITRES 29 5.6 14.5 21,066 7.9 85.4

<0.5M LITRES 443 85.5 100% 38,867 14.6 100%

TOTAL 518 100% 266.414 100%

    (NOTE: The number of bottling wineries in business in 2012 was 518)

WINERIES BY SALES RANGES

CAPACITY 
RANGES

<1M 

LITRES

1-3M 

LITRES

3-5M 

LITRES

5-10M 

LITRES

>10M 
LITRES

TOTAL

Ageing Wineries 242 85 18 17 24 386

Wine Keepers 53 5 0 0 0 58

Co-operatives 0 11 6 15 6 38

Winegrowers 303 3 0 0 0 306

Total 598 104 24 32 30 788

16. REGISTERED RIOJA WINERIES BY SALES RANGES ON 31-12-2012

16. WINERIES BY CAPACITY RANGES ON 31-12-2012 

Up to 1ML: 472 wineries
From 1 to 5 ML: 34 wineries
Over 5 ML: 12 wineries
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STATISTICS

18. DEVELOPMENT OF RIOJA WINE SALES 1985-2012

Year
Domestic market Export market Total sales

LITRES % YOY LITRES % YOY LITRES % YOY

1985 67,743,375 -------- 28,633,625 --------- 96,377,000 -0,35

1986 74,651,578 10.70 29,902,122 4.43 104,553,700 +8,48

1987 77,442,665 3.74 35,665,935 19.28 113,108,600 +8,18

1988 82,894,300 7.04 34,301,700 -3.82 117,196,000 +3,61

1989 77,784,543 -6.16 26,631,578 -22.36 104,416,121 -10,90

1990 77,252,631 -0.68 26,029,946 -2.26 103,782,577 -0,61

1991 99,841,642 29.2 29,137,809 11.9 128,979,451 24.28

1992 114,478,913 14.6 34,362,372 17.9 148,841,285 15.40

1993 120,199,494 5 38,722,771 12.7 158,922,265 6.77

1994 139,918,321 16.4 56,790,139 46.6 196,708,460 23.78

1995 125,953,908 -9.98 59,116,887 4.1 185,070,795 -5.92

1996 119,444,519 -5.46 58,846,727 -0.46 178,291,246 -3.66

1997 137,458,184 15.08 67,781,317 15.18 205,239,501 15.11

1998 150,682,311 9.47 71,550,035 5.5 222,232,346 8.15

1999 138,445,732 -8.13 57,133,801 -20.67 195,579,533 -11.99

2000 120,119,230 -13.24 39,858,918 -30.24 159,978,148 -18.20

2001 159,986,313 33.28 60,405,880 51.53 220,392,193 37.83

2002 178,115,778 11.27 72,097,169 19.33 250,212,947 13.48

2003 170,209,213 -4.43 66,138,317 -8.26 236,347,530 -5.54

2004 182,308,591 7.10 69,027,451 4.36 251,336,042 6.34

2005 179,565,974 -1.57 71,230,807 3.19 250,796,781 -0.26

2006 182,715,391 1.75 78,965,590 10.86 261,680,981 4.34

2007 187,461,381 2.59 84,589,517 7.12 272,050,898 3.96

2008 171,992,928 -8.25 79,916,305 -5.52 251,909,233 -7.40

2009 163,672,090 -4.89 72,425,805 -9.38 236,097,895 -6.31

2010 181,262,567 10.75 85,855,264 18.53 267,117,831 13.14

2011 176,985,130 -2.42 91,920,407 7.06 268,905,537 0.62

2012 169,448,349 -4.26 96,967,206 5.47 266,415,555 -0.93
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GENÉRICO

CRIANZA

RESERVA

GRAN RESERVA

SALES
BY CATEGORY 2012

Domestic market

Export market

78,669,094

73,286,762

16,371,060

1,121,433

GENÉRICO

CRIANZA

RESERVA

GRAN RESERVA

43,696,980

23,311,555

26,077,768

3,880,903

TOTAL: 169,448,349 

TOTAL: 96,967,206 

SALESSTATISTICS

 19. RIOJA WINE SALES STATISTICS FOR 2012 (BY CATEGORY AND TYPE OF WINE)

Type Markets Generic % yoy Crianza % yoy Reserva % yoy Gran
 Reserva % yoy Total % yoy

White

Domestic 
market 9,142,103 -2.97 66,253 17.26 19,947 45.99 953 -80.65 9,229,256 -2.82 

Export 
market 5,100,038 6.71 31,247 5.93 25,786 12.81 3,787 44.82 5,160,858 6.76 

Total 14,242,141 0.29 97,500 13.37 45,733 25.22 4,740 -37.14 14,390,114 0.41 

Rose

Domestic 
market 8,175,976 -4.29 4,707 -41.29               100.00 -22 -103.40 8,180,661 -4.33 

Export 
market 4,712,897 -1.02 428 -34.86               -100.00 45 -99.65 4,713,370 -1.29 

Total 12,888,873 -3.12 5,135 -40.81                       23 -99.83 12,894,031 -3.24 

Red

Domestic 
market 61,351,015 1.86 73,215,802 -7.64 16,351,113 -8.71 1,120,502 -26.29 152,038,432 -4.34 

Export 
market 33,884,045 19.35 23,279,880 -9.21 26,051,982 7.84 3,877,071 -6.38 87,092,978 5.78 

Total 95,235,060 7.46 96,495,682 -8.02 42,403,095 0.79 4,997,573 -11.73 239,131,410 -0.88 

Total

Domestic 
market 78,669,094 0.60 73,286,762 -7.62 16,371,060 -8.67 1,121,433 -26.50 169,448,349 -4.26 

Export 
market 43,696,980 15.20 23,311,555 -9.19 26,077,768 7.84 3,880,903 -6.63 96,967,206 5.47 

Total 122,366,074 5.37 96,598,317 -8.01 42,448,828 0.81 5,002,336 -11.97 266,415,555 -0.93 

   

20. 2012 EXPORTS BY COUNTRY 

Country Litres % of Total

United Kingdom 32,750,070 33.77

Germany 18,728,011 19.31

United States 8,848,786 9.13

Switzerland 5,772,275 5.95

Sweden 3,245,600 3.35

Netherlands 3,065,185 3.16

China 2,424,059 2.50

Belgium 2,379,251 2.45

Mexico 2,170,022 2.24

Ireland 2,022,495 2.09

Other countries 15,561,452 16.05

Total 2012 96,967,206 100%

Generic

Crianza

Reserva

Gran Reserva

Generic

Crianza

Reserva

Gran Reserva
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Estambrera, 52. LOGROÑO 26006 (La Rioja) ESPAÑA. Tel. 941 500 400. Fax:  941 500 664 Pref. Int. 34

INTERNET: http://www.riojawine.com - E-mail: info@riojawine.com
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